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ABSTRAK

Penelitian ini bertujuan mengevaluasi pengaruh kesadaran halal,
keberadaan sertifikasi halal, serta produk ramah lingkungan terhadap keinginan
konsumen dalam membeli NPURE Acne Face Toner Centella Asiatica melalui
platform Shopee. Populasi penelitian meliputi pengguna produk perawatan kulit
untuk kulit berjerawat yang sudah mengenal merek NPURE di wilayah DKI
Jakarta. Sebanyak 167 responden dipilih berdasarkan perhitungan sampel menurut
Hair dan teknik pengambilan sampel purposif. Pengumpulan data dilakukan
melalui survei dengan instrumen kuesioner, kemudian dianalisis secara deskriptif
menggunakan pendekatan Partial Least Square (PLS). Hasil menunjukkan bahwa
kesadaran halal, sertifikasi halal, dan atribut produk ramah lingkungan masing-
masing memberikan pengaruh positif yang signifikan terhadap minat beli.
berpengaruh positif dan signifikan terhadap minat beli. Temuan ini dapat menjadi
acuan bagi PT Penta Natural Kosmetindo dan pelaku usaha sejenis dalam
merancang strategi pemasaran yang selaras dengan preferensi konsumen di era
digital.

Kata Kunci: Halal Awareness, Halal Certification, Green Product, Minat Beli
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ABSTRACT

This study aims to evaluate the influence of halal awareness, halal
certification, and eco-friendly product characteristics on consumers’ purchase
intention toward NPURE Acne Face Toner Centella Asiatica on the Shopee
platform. The research population consists of skincare users with acne-prone skin
who are familiar with the NPURE brand in the DKI Jakarta area. A total of 167
respondents were selected based on Hairs sampling formula and purposive
sampling technique. Data were collected through a survey using a questionnaire
instrument and analyzed descriptively using the Partial Least Square (PLS)
approach. The findings indicate that halal awareness, halal certification, and eco-
friendly product attributes each have a positive and significant effect on purchase
intention. These results can serve as a reference for PT Penta Natural Kosmetindo
and similiar companies in designing marketing strategies aligned with consumer
preferences in the digital era.

Keywords: Halal Awareness, Halal Certification, Green Product, Purchase
Intention
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