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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh Environment Protection,  

Small Luxury, dan Attitude terhadap Purchase Intention. Penelitian ini 

menggunakan pendekatan kuantitatif dengan teknik purposive sampling pada 200 

responden yang menerapkan gaya hidup minimalis sebagai bentuk kepedulian 

terhadap konsumsi berkelanjutan dan pengurangan limbah. Metode analisis yang 

digunakan adalah Structural Equation Modeling berbasis Partial Least Square 

(SEM-PLS). Hasil penelitian menunjukkan bahwa Environment Protection dan 

Attitude berpengaruh positif dan signifikan terhadap Purchase Intention, sedangkan 

Small Luxury tidak berpengaruh signifikan terhadap Purchase Intention. Selain itu, 

Environment Protection dan Small Luxury berpengaruh positif dan signifikan 

terhadap Attitude. Kedua variabel tersebut juga secara langsung memengaruhi 

Purchase Intention, yang menunjukkan bahwa sikap positif konsumen serta 

kepedulian terhadap lingkungan dan konsumsi bijak berperan penting dalam 

membentuk niat beli terhadap produk ramah lingkungan.  

Kata Kunci: Environment Protection, Small Luxury, Purchase Intention, 

Attitude. 
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ABSTRACT 

This study aims to examine the influence of Environment Protection, Small 

Luxury, and Attitude on Purchase Intention. This study uses a quantitative 

approach with purposive sampling techniques on 200 respondents who apply a 

minimalist lifestyle as a form of concern for sustainable consumption and waste 

reduction. The analysis method used is Structural Equation Modeling based on 

Partial Least Squares (SEM-PLS). The results of the study indicate that 

Environmental Protection and Attitude have a positive and significant effect on 

Purchase Intention, while Small Luxury does not have a significant effect on 

Purchase Intention. Additionally, Environment Protection and Small Luxury have 

a positive and significant influence on Attitude. Both variables also directly affect 

Purchase Intention, indicating that positive consumer attitude and concern for the 

environment and wise consumption play an important role in shaping the purchase 

intention for environmentally friendly products. 

Keywords: Environment Protection, Small Luxury, Purchase Intention, Attitude 
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