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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, gaya 

hidup, dan citra merek terhadap keputusan pembelian konsumen pada smartphone 

Vivo di Tangerang Selatan. Metode penelitian yang digunakan adalah kuantitatif 

dengan penyebaran kuesioner kepada 160 responden. Data dianalisis menggunakan 

uji validitas, reliabilitas, regresi linear berganda, serta uji hipotesis (uji t dan uji F) 

Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh positif 

dan signifikan terhadap keputusan pembelian, gaya hidup berpengaruh positif dan 

signifikan terhadap keputusan pembelian, serta citra merek berpengaruh positif dan 

signifikan terhadap keputusan pembelian. Selain itu, secara simultan ketiga variabel 

independen tersebut berpengaruh positif dan signifikan terhadap keputusan 

pembelian konsumen. Temuan ini menegaskan bahwa kualitas produk yang baik, 

gaya hidup konsumen yang sesuai, serta citra merek yang kuat mampu 

meningkatkan keputusan pembelian konsumen terhadap smartphone Vivo di 

Tangerang Selatan. 

 

Kata kunci: Kualitas Produk, Gaya Hidup, Citra Merek, Keputusan Pembelian, 

Konsumen Smartphone Vivo 
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ABSTRACT 

 

This study aims to analyze the influence of product quality, lifestyle, and 

brand image on consumer purchasing decisions for Vivo smartphones in South 

Tangerang. The research method used was quantitative, with questionnaires 

distributed to 160 respondents. Data were analyzed using validity and reliability 

tests, multiple linear regression, and hypothesis testing (t-test and F-test). 

The results showed that product quality had a positive and significant effect 

on purchasing decisions, lifestyle had a positive and significant effect on 

purchasing decisions, and brand image had a positive and significant effect. 

Furthermore, all three independent variables simultaneously had a positive and 

significant effect on consumer purchasing decisions. These findings confirm that 

good product quality, a suitable consumer lifestyle, and a strong brand image can 

increase consumer purchasing decisions for Vivo smartphones in South Tangerang. 

 

Keywords: Product Quality, Lifestyle, Brand Image, Purchase Decision, Vivo 

Smartphone Consumers 
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