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PERANCANGAN MEDIA SOSIAL SEBAGAI MEDIA PROMOSI DEVA 
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ABSTRAK 

Perancangan media sosial sebagai sarana promosi Deva Fashion 

bertujuan untuk membangun identitas visual yang kuat dan meningkatkan 

jangkauan pasar secara digital. Deva Fashion belum memiliki strategi 

promosi yang konsisten di media sosial, sehingga diperlukan pendekatan 

visual yang mampu menarik perhatian audiens perempuan muda urban. 

Metodologi yang digunakan meliputi analisis audiens, pengembangan 

konsep visual bergaya clean minimalism, dan pembuatan konten untuk 

Instagram dan TikTok, serta media pendukung seperti katalog dan 

merchandise. Desain disusun secara estetik dan informatif, dengan fokus 

pada kelebihan produk, testimoni pelanggan, dan inspirasi gaya 

berpakaian. Hasil karya menunjukkan bahwa pendekatan visual ini efektif 

dalam menyampaikan pesan brand. Mayoritas responden menilai desain 

menarik, fokus, dan sesuai tren. Beberapa saran seperti penambahan 

informasi detail produk dijadikan masukan pengembangan. Secara 

keseluruhan, perancangan ini berhasil meningkatkan citra profesional Deva 

Fashion di media sosial. 

Kata Kunci: promosi digital, media sosial, fashion lokal, clean minimalism, 

Deva Fashion 
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SOCIAL MEDIA DESIGN AS A PROMOTIONAL MEDIA FOR DEVA 
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Kesha Sania Fitri 
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ABSTRACT 

This social media design project aims to strengthen Deva Fashion’s brand 

identity and expand its digital presence. Lacking consistent promotion on 

social platforms, the brand requires a visual strategy that appeals to urban 

young women. The methodology includes audience analysis, development 

of a clean minimalist visual concept, content creation for Instagram and 

TikTok, and supporting media such as catalogs and merchandise. Designs 

focus on product benefits, customer testimonials, and style inspiration, 

presented in an aesthetic and informative format. Results show the visual 

approach effectively communicates the brand message. Most respondents 

found the design appealing, focused, and trendy. Suggestions like adding 

more product detail were noted for future improvement. Overall, the project 

successfully enhances Deva Fashion’s professional image online. 

Keywords: digital promotion, social media, local fashion, clean minimalism, 

Deva Fashion 
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