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PERANCANGAN ULANG VISUAL IDENTITY 426DENIM&CO.

Muhammad Rangga Aulia Syah Putra

42321010044

ABSTRAK

Perancangan ulang identitas visual merek 426DENIM&CO. dilakukan sebagai
respons terhadap ketidaksesuaian antara nilai-nilai inti merek seperti kenyamanan,
kesederhanaan, dan kekuatan, dengan elemen visual yang saat ini digunakan.
426DENIM&CO. merupakan merek denim lokal yang menargetkan pasar anak muda,
terutama di wilayah tropis seperti Jabodetabek. Dalam perancangannya, metode
Design Thinking digunakan dengan tahapan empathize, define, ideate, prototype, dan
test. Hasil perancangan mencakup logo baru dengan tipografi sans-serif modern,
pemilihan warna biru navy dan merah sebagai elemen utama, serta media komunikasi
visual seperti media sosial, patch, dan Graphic Standard Manual. Diharapkan
perancangan ini mampu meningkatkan daya tarik, konsistensi visual, dan
memperkuat posisi merek di pasar denim lokal.

Kata Kunci: visual branding, identitas merek, denim lokal, desain logo, rebranding,
design thinking
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VISUAL IDENTITY REDESIGN OF 426DENIM&CO.

Muhammad Rangga Aulia Syah Putra

42321010044

ABSTRACT

The redesign of the 426DENIM&CO. brand visual identity was carried out in
response to the incompatibility between the brand's core values such as comfort,
simplicity, and strength, and the visual elements currently in use. 426DENIM&CO. is
a local denim brand targeting the youth market, especially in tropical regions such as
Greater Jakarta. In its design, the Design Thinking method is used with the stages of
empathize, define, ideate, prototype, and test. The design results include a new logo
with modern sans-serif typography, the choice of navy blue and red as the main
elements, as well as visual communication media such as social media, patches, and
the Graphic Standard Manual. It is hoped that this design will be able to increase
attractiveness, visual consistency, and strengthen the brand's position in the local
denim market.

Keywords: visual branding, brand identity, local denim, logo design, rebranding,
design thinking
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