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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh ekuitas merek, label 

halal, dan beauty influencer terhadap minat beli kosmetik Wardah pada generasi z 

di Jakarta. Populasi dalam penelitian ini adalah generasi z di Jakarta. Sampel yang 

dipergunakan adalah sebanyak 177 responden, dihitung berdasarkan rumus Hair. 

Metode penarikan sampel menggunakan Purposive Sampling. Metode 

pengumpulan datan menggunakan metode survey, dengan instrumen penelitian ini 

adalah kuesioner. Metode analisis data menggunakan Partial Least Square. 

Penelitian ini membuktikan bahwa ekuitas merek berpengaruh positif terhadap 

minat beli pada kosmetik Wardah. Label halal berpengatuh positif terhadap minat 

beli kosmetik Wardah. Beauty influencer berpengaruh positif terhadap minat beli 

kosmetik Wardah. Metode penarikan sampel menggunakan purposive sampling. 

Purposive kriteria responden yang dipilih yaitu individu yang mengenal produk 

kosmetik halal, terutama merek Wardah. Metode pengumpulan data menggunakan 

Kuesioner. Metode analisis data menggunakan Smart-PLS. Hasil penelitian ini 

membuktikan bahwa ekuitas merek berpengaruh positif dan signifikan terhadap 

minat beli produk Wardah. label halal berpengaruh positif dan signifikan terhadap 

minat beli produk Wardah, menunjukkan pentingnya aspek kehalalan dalam 

keputusan pembelian, terutama di pasar yang mayoritas muslim.. beauty influencer 

berpengaruh positif dan signifikan terhadap minat beli produk Wardah. 

Kata Kunci : Ekuitas Merek, Label Halal, Beauty Influencer, Minat Beli, Generasi 

Z 
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ABSTRACT 

This study aims to analyze the influence of brand equity, halal labeling, and 

beauty influencers on the purchase intention of Wardah cosmetics among 

Generation Z in Jakarta. The population of this study comprises Generation Z 

individuals residing in Jakarta. The sample consists of 177 respondents, determined 

using Hair’s formula. The sampling technique employed is purposive sampling. 

Data were collected through a survey method using a questionnaire as the research 

instrument. Data analysis was conducted using Partial Least Squares (PLS). The 

findings of this study indicate that brand equity has a positive influence on the 

purchase intention of Wardah cosmetics. Halal labeling also has a positive impact 

on the purchase intention of Wardah cosmetics. Furthermore, beauty influencers 

positively affect the purchase intention of Wardah cosmetics. The purposive 

sampling method was applied with specific criteria: respondents were individuals 

familiar with halal cosmetic products, particularly the Wardah brand. Data 

collection was conducted through questionnaires, and the data were analyzed using 

SmartPLS. The results demonstrate that brand equity has a positive and significant 

effect on the purchase intention of Wardah products. Halal labeling also has a 

positive and significant influence on purchase intention, highlighting the 

importance of halal aspects in purchasing decisions, especially in predominantly 

Muslim markets. Beauty influencers similarly exert a positive and significant 

impact on the purchase intention of Wardah products. 

Keywords: Brand Equity, Halal Labeling, Beauty Influencers, Purchase Intention, 

Generation Z. 
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