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ABSTRAK 

Perancangan ini bertujuan untuk menciptakan strategi konten visual kampanye sosial 

“Hope for Little Heroes” sebagai media edukasi pencegahan kanker anak melalui 

platform Instagram. Perancangan dilatarbelakangi tingginya kasus kanker anak di 

Indonesia serta kurangnya media edukasi visual yang komunikatif dan ramah untuk 

orang tua muda. Kampanye ini hadir untuk memberikan informasi kesehatan yang 

mudah dipahami, ringan, dan menarik, sehingga dapat mendorong kesadaran orang 

tua terhadap pentingnya deteksi dini dan pembentukan pola hidup sehat sejak usia 

dini. Metodologi perancangan menggunakan pendekatan AISAS (Attention, Interest, 

Search, Action, Share) sebagai strategi komunikasi digital agar pesan tidak hanya 

menarik perhatian, tetapi juga mampu mendorong interaksi dan partisipasi audiens. 

Strategi visual dirancang menggunakan ilustrasi bergaya flat yang ramah anak, palet 

warna cerah dan optimis, serta tipografi sans-serif yang bersih dan mudah dibaca. 

Karya desain yang dihasilkan meliputi konten carousel Instagram, story interaktif, 

kutipan motivasi, serta media pendukung berupa merchandise seperti kaos, stiker, 

pin, dan tumbler. 

Kata Kunci: Desain Komunikasi Visual, Kampanye Sosial, Instagram, Pencegahan 

Kanker Anak, Strategi Konten. 
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ABSTRACT 

This project aims to develop a visual content strategy for the social campaign “Hope 

for Little Heroes” as an educational medium for childhood cancer prevention through 

Instagram. The design was driven by the high rate of childhood cancer cases in 

Indonesia and the lack of visually engaging and accessible educational media for 

young parents. The campaign was created to deliver health information that is simple, 

appealing, and easy to understand, helping raise awareness among parents about the 

importance of early detection and healthy habits for children. The design methodology 

applies the AISAS model (Attention, Interest, Search, Action, Share) as a digital 

communication approach, ensuring that the campaign not only attracts attention but 

also encourages interaction and audience participation. The visual strategy 

incorporates child-friendly flat illustrations, a bright and optimistic color palette, and 

clean, legible sans-serif typography. The design outcomes include Instagram 

carousels, interactive stories, motivational quotes, and supporting merchandise such 

as t-shirts, stickers, pins, and tumblers. 

Keywords: Visual Communication Design, Social Campaign, Instagram, Childhood 

Cancer Prevention, Content Strategy. 
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