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ABSTRAK

Universitas Mercu Buana

Fakultas Ilmu Komunikasi

Bidang Studi Public Relations

Ni Kadek Yuli Yunita Dewi

44219310015

Analisis Personal Branding Prita Hapsari Ghozie di Media Sosial Instagram

@pritaghozie Periode Januari 2025 — Maret 2025

Personal branding adalah sebuah proses membangun persepsi publik
terhadap diri sescorang berdasarkan kepribadian, kemampuan, nilai-nilai, dan
keunikan yang dimilikinya. Penelitian ini bertujuan untuk mengetahui dan
menggambarkan bagaimana personal branding Prita Hapsari Ghozie dibangun
melalui akun Instagram (@pritaghozie pada periode Januari-Maret 2025
berdasarkan delapan konsep personal branding menurut Peter Montoya.

Paradigma yang "digunakan dalam penelitian i adalah konstruktivisme
dengan pendekatan kualitatif dan ‘metode analisis isi deskriptif. Subjek penelitian
adalah akun Instagram (@pritaghozie, dengan unit analisis berupa unggahan sclama
periode Januari—-Maret 2025. Pengumpulan data dilakukan melalui observasi non
partisipan- terhadap unggahan Instagram. Hasil penelitian menunjukkan bahwa
personalbranding Pritasdapsari Ghozie memenuhi seluruh uasur personal branding
Peter MontoyagDati delapan unsur tersebutiiglemen Spesialisasi, Nama Baik dan
Kepribadian “menjadi™kekuatafi “utama“yang membentuk citra* Pritd “Sebagat
perencana keuangan yang profesional, inspiratif, dan berintegritas. Melalui
konsistensi unggahan edukasi finansial, pesan motivasi, dan kedekatan emosional
dengan audiens, Prita berhasil membangun citra yang kuat dan autentik di

Instagram.

Kata kunci: Personal Branding, Instagram, Peter Montoya, Prita Hapsari Ghozie.
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ABSTRACT

Universitas Mercu Buana

Fakultas Ilmu Komunikasi

Bidang Studi Public Relations

Ni Kadek Yuli Yunita Dewi

44219310015

Analisis Personal Branding Prita Hapsari Ghozie di Media Sosial Instagram

@pritaghozie Periode Januari 2025 — Maret 2025

Personal branding is a process of building public perception of an individual
based on their personality, skills, values, and uniqueness. This study aims to
examine and describe how the personal branding of Prita Hapsari Ghozie is
constructed through her Instagram account @pritaghozic during the period of
January to March 2025 based on the eight personal branding concepts by Peter
Montoya.

The research paradigm used is constructivism with a qualitative approach
and descriptive content analysis method. The subject of this study is the Instagram
account (@pritaghozie, with the unit of analysis being posts made during the period
of January to March 2025. Data collection was conducted through non-participant
observation of the Instagram posts. The results show that Prita Hapsari Ghozie’s
personalbranding fulfills,all.the glements.of personal.branding aceording to Beter
Montoya! Among these eight clements, the*key strengths forming hes image.as a
professiofal, “mspiringi™and meegrity-driver” (inaneial planner ‘are* Specialization:;
Reputation, and Personality. Through consistent financial education posts,
motivational messages, and emotional closeness with her audience, Prita has

successfully built a strong and authentic image on her Instagram account.

Keywords: Personal Branding, Instagram, Peter Montoya, Prita Hapsari Ghozie.
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KATA PENGANTAR
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