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ABSTRAK 

Penelitian ini berfokus pada analisis pengaruh Citra Merek, Harga, dan 

Kualitas Produk terhadap Keputusan Pembelian Skincare Skintific. Populasi dalam 

penelitian ini adalah kalangan milenial yang berdomisili di Jabodetabek. Sampel 

yang dipergunakan adalah sebanyak 160 responden dengan kriteria yang telah 

menggunakan Skincare Skintific. Metode pengumpulan data menggunakan 

Purposive Sampling serta memanfaatkan instrumen kuesioner daring melalui 

Google Form. Analisis data dilakukan dengan Partial Least Square (PLS) 

menggunakan software Smart-PLS 4.0. Hasil uji hipotesis pada penelitian 

menunjukan bahwa citra merek, harga  dan kualitas produk berpengaruh positif 

signifikan terhadap keputusan pembelian. 

Kata Kunci : Citra Merek, Harga, Kualitas Produk, Keputusan Pembelian 
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ABSTRACT 

This research focuses on analyzing the influence of Brand Image, Price, and 

Product Quality on the Purchase Decision of Skintific Skincare. The population in 

this study are millennials residing in Jabodetabek. A sample of 160 respondents 

who have used Skintific Skincare was utilized. Data collection methods employed 

Purposive Sampling and utilized an online questionnaire instrument via Google 

Form. Data analysis was performed using Partial Least Square (PLS) with Smart- 

PLS 4.0 software. The results of the hypothesis test in the study show that brand 

image, price and product quality have a significant positive effect on purchasing 

decisions. 

Keywords : Product quality, Brand image, Price, Purchase Decision, Skincare. 
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