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ABSTRAK 

 

Nama   : Anggi Purwanti 

NIM    : 44319110009 

Bidang Studi   : Advertising & Marketing Communication 

Judul Laporan Skripsi  : Pengaruh Kualitas Pelayanan Dan Promosi 

Terhadap Loyalitas Member FitHub Cabang Ciledug 

Pembimbing : Dr. Farid Hamid Umarela, M.Si 

 

Penelitian ini menganalisis pengaruh kualitas pelayanan dan promosi 

terhadap loyalitas member FitHub Cabang Ciledug. Tujuan dalam penelitian ini 

untuk mengetahui pengaruh dari kualitas pelayanan dan promosi terhadap loyalitas 

member FitHub Cabang Ciledug.  

Penelitian ini menggunakan metode kuantitatif dengan pendekatan analisis 

deskriptif kuantitatif. Penelitian ini mengumpulkan data melalui jawaban kuesioner 

dari para responden dengan jumlah sampel yaitu 91 member aktif FitHub Cabang 

Ciledug pada 3 bulan terakhir. Teknik analisis data menggunakan uji validitas, uji 

reliabilitas dan uji hipotesis. 

Berdasarkan hasil penelitian, ditemukan bahwa kualitas layanan memiliki 

pengaruh positif dan signifikan terhadap loyalitas member, promosi memiliki 

pengaruh positif dan signifikan terhadap loyalitas member dan adanya pengaruh 

bersama dari kualitas layanan dan promosi terhadap loyalitas member FitHub 

Cabang Ciledug.  

Kesimpulan dari penelitian ini adalah pentingnya kualitas layanan dan 

adanya pemberian promosi yang menarik untuk bisa mampu dalam meningkatkan 

loyalitas dari para member FitHub Cabang Ciledug, karena dua faktor tersebut bisa 

mendukung tingkat loyalitas para member dan bisa menarik para calon member 

baru untuk bisa menjadi member FitHub Cabang Ciledug. 

 

Kata Kunci: Strategi Komunikasi Pemasaran, Kualitas Layanan, Promosi, 

Loyalitas Pelanggan 

https://lib.mercubuana.ac.id



viii 
 

ABSTRACT 

 

Name   : Anggi Purwanti 

NIM    : 44319110009 

Bidang Studi   : Advertising & Marketing Communication 

Judul Laporan Skripsi  : Pengaruh Kualitas Pelayanan Dan Promosi 

Terhadap Loyalitas Member FitHub Cabang Ciledug 

Pembimbing : Dr. Farid Hamid Umarela, M.Si 

 

This research analyzes the influence of service quality and promotions on 

the loyalty of FitHub Ciledug Branch members. The aim of this research is to 

determine the influence of service quality and promotions on the loyalty of FitHub 

Ciledug Branch members.  

This research uses quantitative methods with a quantitative descriptive 

analysis approach. This research collects data through questionnaire answers from 

respondents with a sample size of 91 active members of FitHub Ciledug Branch in 

the last 3 months. Data analysis techniques use validity testing, reliability testing 

and hypothesis testing. 

Based on the research results, it was found that service quality has a positive 

and significant influence on member loyalty, promotions have a positive and 

significant influence on member loyalty and there is a joint influence of service 

quality and promotion on member loyalty of FitHub Ciledug Branch.  

The conclusion of this research is the importance of service quality and 

providing attractive promotions to be able to increase the loyalty of FitHub Ciledug 

Branch members, because these two factors can support the level of loyalty of 

members and can attract potential new members to become members of FitHub 

Ciledug Branch. 

 

Keywords: Marketing Communication Strategy, Service Quality, Promotion, 

Customer Loyalty
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