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ABSTRAK

Penelitian ini bertujuan untuk merancang dan mengevaluasi kampanye
brand awareness Café Umasei melalui Media digital berupa serial video
promosi dan penyelenggaraan acara gathering bertajuk Sudut Temu. Café
Umasei sebagai bisnis rintisan menghadapi tantangan rendahnya
popularitas dan Kketerlibatan audiens di Media sosial. Penelitian
menggunakan metode Design Thinking dengan pendekatan kualitatif
melalui observasi, wawancara, dan penyebaran kuesioner. Hasilnya
menunjukkan bahwa kampanye berhasil membangun citra Café Umasei
sebagai kafe dengan suasana hangat seperti rumah nenek. Berdasarkan
data insight Instagram periode 21 Juni-=20 Juli, terjadi peningkatan tayangan
hingga 71.000, interaksi sebanyak 530, dan penambahan 198 pengikut
baru. Umpan balik responden menegaskan kekuatan kampanye terletak
pada keunikan tema, suasana nyaman, dan Storytelling pendirian kafe.
Namun, masih terdapat ruang perbaikan pada penyampaian informasi
produk, desain visual, dan manajemen acara. Dengan demikian,
diharapkan hasil karya ini dapat menjadi acuan pengembangan strategi
promosi digital bagi Café Umasei agar lebih dikenal dan diminati Target

pasar.

Kata Kunci: Kampanye, Brand Awareness, Café Umasei, Video Promosi,

Media Sosial
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ABSTRACT

This final project aims to design and evaluate a brand awareness campaign
for Café Umasei through digital Media, consisting of a promotional video
series and a gathering event entitled Sudut Temu. As an emerging café,
Umasei faces challenges in terms of low popularity and limited audience
engagement on social Media. This research adopts the Design Thinking
method with a qualitative approach using observation, interviews, and
guestionnaire distribution. The results show that the campaign successfully
a
I . Instagram insights from June 21 to
July 20, the account reached 71,000 impressions, 530 interactions, and
gained 198 new followers. feedback highlights the
strengths in its unique theme, cozy ambiance, and Storytelling about the
'S However, is presenting
product information, refining visual design, and managing event execution. It
is expected that this project can serve as a reference for developing more
effective digital promotional strategies to increase Café recognition

and appeal among its Target audience.

Keywords: Campaign, Brand Awareness, Café Umasei, Promotional Video,

Social Media
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