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PERANCANGAN ARTWORK DAN PROMOSI ALBUM MUSIK BAND
HALUNAN “RODA EMPAT”

LEONY SHABRYNA AKBAR
42321010002

ABSTRAK

Visual dalam industri musik berperan penting sebagai alat komunikasi dan
promosi, khususnya dalam membangun identitas dan karakter sebuah band.
Halunan, band pop asal Indonesia, telah memiliki beberapa single dengan karakter
visual yang kuat dan naratif. Berdasarkan hasil analisis visual pada artwork single
sebelumnya, perancangan ini bertujuan untuk merancang visual sampul album
Roda Empat serta media promosi pendukung seperti kaos, tiket, stiker, gantungan
kunci, dan pick gitar. Proses perancangan dilakukan melalui pendekatan design
thinking, eksplorasi gaya ilustrasi digital, serta pemilihan elemen visual yang
konsisten dengan karakter Halunan — ceria dan energic Hasil akhir perancangan
menunjukkan bagaimana desain visual mampu memperkuat daya tarik musik,
memperjelas positioning band, serta membentuk hubungan emosional dengan
audiens.

Keywords: Desain Visual, Perancangan Sampul Album, Promosi Musik, Band
Halunan, ldentitas Visual.
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DESIGN OF ALBUM ARTWORK AND PROMOTIONAL MEDIA FOR
HALUNAN BAND’S “RODA EMPAT”

LEONY SHABRYNA AKBAR
42321010002

ABSTRACT

Visuals in the music industry play a vital role as tools of communication and
promotion, especially in building a band's identity and character. Halunan, a pop
band from Indonesia, has released several singles with strong and narrative-driven
visual styles. Based on the visual analysis of their previous single artworks, this
design project aims to create the album cover for Roda Empat, along with
supporting promotional media such as t-shirts, tickets, stickers, keychains, and
guitar picks. The design process was carried out using a design thinking approach,
exploration of digital illustration styles, and the selection of visual elements
consistent with Halunan's cheerful and energetic character. The final design
outcomes demonstrate how visual design can enhance the appeal of music, clarify
the band's positioning, and build an emotional connection with the audience.

Keywords: Visual Design, Aloum Cover Design, Music Promotion, Halunan
Band, Visual Identity.
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