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ABSTRAK 

 
Penelitian ini bertujuan untuk menganalisis pengaruh Fashion lifestyle dan 

Self-concept terhadap Sustainable fashion purchase intention dengan Consumer 

perceived value sebagai variabel mediasi. Populasi dalam penelitian ini adalah 

konsumen di Indonesia yang memiliki ketertarikan atau minat pada produk fashion 

yang berkelanjutan. Sampel yang dipergunakan adalah sebanyak 210 responden. 

Metode penarikan sampel menggunakan purposive sampling. Metode 

pengumpulan data menggunakan metode survey, dengan instrumen penelitian 

adalah kuesioner. Metode analisis data menggunakan Partial Least Square. 

Penelitian ini diharapkan dapat memberikan wawasan baru mengenai faktor-faktor 

yang memengaruhi niat pembelian produk fashion berkelanjutan, serta peran 

consumer perceived value sebagai mediator. Temuan yang dihasilkan diharapkan 

dapat berkontribusi pada pengembangan strategi pemasaran yang mendukung 

keberlanjutan dalam industri fashion, sekaligus mendorong peningkatan kesadaran 

konsumen terhadap pentingnya konsumsi yang ramah lingkungan. 

 

Kata Kunci: Fashion Lifestyle, Self-Concept, Consumer Perceived Value, 

Sustainable Fashion, Pembelian. 
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ABSTRACT 

 
This study aims to analyze the influence of fashion lifestyle and self-concept 

on sustainable fashion purchase intention with consumer perceived value as a 

mediating variable. The population in this study is consumers in Indonesia who 

have an interest in sustainable fashion products. The sample used was 210 

respondents. The sampling method used was purposive sampling. The data 

collection method used a survey method, with the research instrument being a 

questionnaire. The data analysis method used Partial Least Square. This study is 

expected to provide new insights into the factors that influence the intention to 

purchase sustainable fashion products, as well as the role of consumer perceived 

value as a mediator. The findings are expected to contribute to the development of 

marketing strategies that support sustainability in the fashion industry, while 

encouraging increased consumer awareness of the importance of environmentally 

friendly consumption 

 

Keywords: Fashion Lifestyle, Self-Concept, Consumer Perceived Value, 

Sustainable Fashion, Purchase. 
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