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ABSTRAK 

Nama   : Zahra Nabila 

NIM   : 46121010059 

Program Studi  : Psikologi 

Judul Skripsi  : Pengaruh Self Control dan Financial Well Being Terhadap Impulsive 

buying Pada Pembelian Virtual Goods Oleh Pemain Game Online 

Dosen Pembimbing : Dian Misrawati, M.Psi., Psikolog 

 

Fenomena meningkatnya pembelian virtual goods dalam game online menunjukkan besarnya 

minat dan pengeluaran pemain untuk item digital dalam permainan. Penelitian ini bertujuan untuk 

mengetahui pengaruh self control dan financial well being terhadap impulsive buying pada 

pembelian virtual goods oleh pemain game online. Penelitian ini menggunakan pendekatan regresi 

berganda. Responden berjumlah 221 orang yang dipilih menggunakan teknik non probability 

samping dengan metode snowball sampling, berdasarkan kriteria pemain game online yang pernah 

melakukan pembelian virtual goods. Instrumen yang digunakan adalah Brief Self Control Scale 

(BSCS)  dengan 13 item, Multidimensional Subjective Financial Well-Being Scale (MSFWBS) 
dengan 25 item dan Impulsive Buying Tendency (IBTS) dengan 20 item. Data dianalisis 

menggunakan uji regresi linear sederhana dan  berganda melalui SPSS versi 22 for windows. Hasil 

penelitian menunjukkan bahwa self control dan financial well being secara simultan berpengaruh 

signifikan terhadap impulsive buying(p<0,05). Secara parsial, self control memiliki pengaruh 

signifikan terhadap impulsive buying (p<0,05), sementara financial well being tidak menunjukkan 

pengaruh yang signifikan terhadap impulsive buying (p=0,059). Nilai koefisiensi determinan 

menunjukkan bahwa persentase kontribusi self control dan financial well being terhadap impulsive 

buying adalah sebesar 7,1% sedangkan sisanya dipengaruhi faktor lain.  

 

Kata Kunci: Self Control, Financial Well Being, Impulsive Buying, Pemain Game Online, 

Pembelian Virtual Goods  
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ABSTRACT 

Name   : Zahra Nabila 

NIM   : 46121010059 

Study Program : Psikologi 

Thesis Report Title : The Influence of Self-Control and Financial Well-Being on Impulsive 

Buying in the Purchase of Virtual Goods by Online Game Players 

Counsellor  : Dian Misrawati, M.Psi., Psikolog 

 

The phenomenon of increasing purchases of virtual goods in online games shows the high interest 

and expenditure of players for digital items in the game. This study aims to determine the effect of 

self-control and financial well-being on impulsive buying in the purchase of virtual goods by 

online game players. This study uses a multiple regression approach. The respondents amounted 

to 221 people who were selected using a non-probability sampling technique with the snowball 

sampling method, based on the criteria of online game players who had made purchases of virtual 

goods. The instruments used were the Brief Self-Control Scale (BSCS) with 13 items, the 

Multidimensional Subjective Financial Well-Being Scale (MSFWBS) with 25 items, and the 

Impulsive Buying Tendency Scale (IBTS) with 20 items. Data were analyzed using simple and 

multiple linear regression tests through SPSS version 22 for Windows. The results showed that 

self-control and financial well-being simultaneously had a significant effect on impulsive buying 

(p<0.05). Partially, self-control had a significant effect on impulsive buying (p<0.05), while 

financial well-being did not show a significant effect on impulsive buying (p=0.059). The value of 

the determinant coefficient showed that the percentage contribution of self-control and financial 

well-being to impulsive buying was 7.1%, while the rest was influenced by other factors. 

 

Keyword: Self Control, Financial Well Being, Impulsive Buying, Online Gamers, Virtual Goods 

Purchased 
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