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ABSTRACT 

The transition toward sustainable agriculture demands the adoption of eco-friendly 

innovations such as pheromone mating disruption. This study examines the factors 

influencing farmers’ purchase intention toward pheromone mating disruption, 

focusing on perceived benefit, perceived ease of use, and subjective norms, while 

assessing the moderating role of government support. A quantitative survey was 

conducted with 211 rice farmers in Karawang using purposive sampling, and the 

data were analyzed through Structural Equation Modeling–Partial Least Squares 

(SEM-PLS) with SmartPLS 4.0. Findings reveal that all three key variables have a 

positive and significant impact on green product purchase intention. Government 

support strengthens the effect of perceived benefit, weakens the effect of perceived 

ease of use, and has no significant effect on subjective norms. The novelty of this 

study lies in integrating psychological, social, and institutional perspectives to 

analyze green product purchase intention, combining the Technology Acceptance 

Model (TAM) and Theory of Planned Behavior (TPB), a theoretical framework 

rarely applied together in Indonesia’s agricultural context, and exploring the 

nuanced moderating role of government support. These insights contribute both 

theoretically and practically to promotional strategies and public policy in 

sustainable agriculture. 

Keywords: Green purchase intention, sustainable agriculture, pheromone mating 

disruption, perceived benefit, perceived ease of use, government support.  
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ABSTRAK 

Peralihan menuju pertanian berkelanjutan menuntut adopsi inovasi ramah 

lingkungan seperti feromone mating disruption. Penelitian ini bertujuan 

menganalisis faktor-faktor yang memengaruhi niat beli petani terhadap feromone 

mating disruption, dengan fokus pada perceived benefit, perceived ease of use, dan 

subjective norms, serta menguji peran moderasi government support. Menggunakan 

pendekatan kuantitatif, survei dilakukan terhadap 211 petani padi di Karawang 

melalui purposive sampling dan dianalisis dengan Structural Equation Modeling–

Partial Least Squares (SEM-PLS) menggunakan SmartPLS 4.0. Hasil 

menunjukkan ketiga variabel utama berpengaruh positif dan signifikan terhadap 

niat beli produk ramah lingkungan. Dukungan pemerintah memperkuat pengaruh 

perceived benefit, melemahkan pengaruh perceived ease of use, dan tidak signifikan 

terhadap subjective norms. Kebaruan penelitian ini terletak pada integrasi 

pendekatan psikologis, sosial, dan institusional dalam menganalisis green product 

purchase intention, dengan memadukan kerangka Technology Acceptance Model 

(TAM) dan Theory of Planned Behavior (TPB) yang jarang digunakan secara 

bersamaan di konteks pertanian Indonesia, serta mengeksplorasi peran moderasi 

dukungan pemerintah secara mendalam. Temuan ini memberi kontribusi teoritis 

dan praktis bagi strategi promosi dan kebijakan publik di sektor pertanian 

berkelanjutan. 

 

Kata kunci: Green purchase intention, pertanian berkelanjutan, feromon mating 

disruption, perceived benefit, perceived ease of use, government support.  
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