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ABSTRACT 

This study aims to examine how attitude, subjective norms, and perceived 

behavioral control influence consumer trust and behavioral intention toward green 

open space (Ruang Terbuka Hijau/RTH) café concepts in Jakarta. It also 

investigates whether consumer trust mediates these relationships. A quantitative 

approach was employed, using a survey method involving 150 millennial 

respondents in Jakarta. The data were analyzed using Structural Equation 

Modeling with the Partial Least Squares (SEM-PLS) technique. The findings reveal 

that attitude has a significant effect on both consumer trust and behavioral 

intention. Subjective norms significantly influence behavioral intention but not 

trust. Perceived behavioral control has a significant influence on trust but not on 

behavioral intention. Furthermore, consumer trust does not have a significant effect 

on behavioral intention and does not mediate the relationships between the three 

TPB components and behavioral intention. Out of ten hypotheses tested, only four 

were accepted. These results suggest that millennials' intention to support RTH-

themed cafés is more directly influenced by personal attitudes and social norms 

rather than by trust or perceived control. The study offers theoretical contributions 

by extending the Theory of Planned Behavior within a sustainability context and 

provides practical insights for café business owners and urban planners in 

designing environmentally friendly commercial spaces. 

 

Keywords: Theory of Planned Behavior, Green Open Space, Consumer Trust, 

Behavioral Intention, Millennials, Café, Jakarta. 
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui bagaimana sikap (attitude), norma 

subjektif (subjective norms), dan persepsi kendali perilaku (perceived behavioral 

control) memengaruhi kepercayaan (trust) dan niat perilaku (behavioral intention) 

terhadap kafe berkonsep Ruang Terbuka Hijau (RTH) di Jakarta. Penelitian ini juga 

menguji peran kepercayaan sebagai mediator dari hubungan tersebut. Metode 

penelitian yang digunakan adalah pendekatan kuantitatif dengan teknik survei, 

melibatkan 150 responden dari Generasi Milenial di Jakarta. Analisis data 

dilakukan menggunakan Structural Equation Modeling dengan pendekatan Partial 

Least Squares (SEM-PLS). Hasil penelitian menunjukkan bahwa sikap 

berpengaruh signifikan terhadap kepercayaan dan niat perilaku, sedangkan norma 

subjektif hanya berpengaruh terhadap niat, dan perceived behavioral control hanya 

berpengaruh terhadap kepercayaan. Namun, kepercayaan tidak berpengaruh 

signifikan terhadap niat perilaku dan tidak memediasi hubungan antara sikap, 

norma subjektif, maupun perceived behavioral control terhadap niat. Secara 

keseluruhan, dari 10 hipotesis yang diajukan, hanya empat yang diterima. Temuan 

ini menunjukkan bahwa niat konsumen untuk mendukung kafe dengan konsep RTH 

lebih dipengaruhi secara langsung oleh sikap pribadi dan dorongan sosial, bukan 

oleh kepercayaan atau persepsi kendali semata. Penelitian ini memberikan 

implikasi teoretis bagi pengembangan model Theory of Planned Behavior dalam 

konteks keberlanjutan serta masukan praktis bagi pemilik kafe dan perancang 

kebijakan tata ruang kota. 

 

Kata Kunci: Theory of Planned Behavior, Ruang Terbuka Hijau, Kepercayaan 

Konsumen, Niat Perilaku, Generasi Milenial, Kafe. 
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