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ABSTRAK 

 

Penelitian ini memiliki tujuan menganalisis pengaruh citra merek, persepsi harga, 

serta pemasaran media sosial (instagram) pada keputusan pembelian produk Kuwl 

Tea. Desain penelitian memakai pendekatan kuantitatif dengan jenis kausal. Teknik 

pengambilan sampel dilakukan dengan purposive sampling, melibatkan 160 

responden yang pernah membeli produk Kuwl Tea di cabang Mampang Prapatan 

dan Pancoran, Jakarta Selatan. Pengumpulan data dilakukan melalui kuesioner, 

sedangkan analisis data menggunakan SEM-PLS (Structur Equation Modeling – 

Partial Least Square). Hasil penelitian ini memperlihatkan citra merek serta 

pemasaran media sosial (instagram) memberi pengaruh positif serta signifikan pada 

keputusan pembelian. Persepsi harga memberi pengaruh positif namun tidak 

signifikan pada keputusan pembelian.  

 

Kata Kunci: Citra Merek, Persepsi Harga, Pemasaran Media Sosial (Instagram), 

Keputusan Pembelian  
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ABSTRACT 

 

This research aims to analyze the effect of brand image, price perception, and social 

media marketing (instagram) on purchasing decisions for Kuwl Tea products. The 

research design uses a quantitative approach with a causal type. The sampling 

technique was carried out by purposive sampling, involving 160 respondents who 

had purchased Kuwl Tea products at the Mampang Prapatan and Pancoran 

branches, South Jakarta. Data collection was carried out through questionnaires, 

while data analysis used SEM-PLS (Structur Equation Modeling - Partial Least 

Square). The results of this study indicate that brand image and social media 

marketing (instagram) have a positive and significant effect on purchasing 

decisions. Price perception has a positive but insignificant effect on purchasing 

decisions. 

 

Keywords: Brand Image, Price Perception, Social Media Marketing (Instagram), 

Purchase Decision 
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