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ABSTRAK

Green repurchase intention pelanggan Starbucks di Margo City Depok
dapat diketahui dengan meneliti green marketing mix seperti green product, green
price, green promotion, dan green place. Pendekatan kuantitatif digunakan dalam
penelitian ini karena berkaitan dengan analisis data numerik. Populasi penelitian
yaitu semua orang yang berdomisili di Kota Depok dan sekitarnya. Sampel
penelitian untuk merepresentasikan penelitian ini sebanyak 140 responden.
Pengambilan data dilakukan dengan kuesioner. Teknik pengambilannya secara
non-probability purposive sampling. Metode analisis yang dilakukan dalam
pengolahan data adalah dengan SEM-PLS (Partial Least Square) dengan software
Smart-PLS 3. Berdasarkan hasil pengujian data, hanya hipotesis pertama yang
ditolak. Ternyata green product berpengaruh positif namun tidak signifikan
terhadap green repurchase intention. Sementara itu hipotesis kedua, ketiga dan
keempat diterima. Dari uji statistik membuktikan bahwa green price, green
promotion, dan green place memberikan efek positif dan signifikan terhadap
green repurchase intention.

Kata Kunci: Green Marketing Mix, Green Product, Green Price, Green
Promotion, Green Place, Green Repurchase Intention
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ABSTRACT

The green repurchase intention of Starbucks customers in Margo City,
Depok, can be determined by examining the green marketing mix, including green
product, green price, green promotion, and green place. This study employed a
quantitative approach because it is related to numerical data analysis. The study
population comprised all residents of Depok City and its surrounding areas. A
representative sample of 140 respondents was selected. Data were collected using
a questionnaire using non-probability purposive sampling. The data analysis
method used was SEM-PLS (Partial Least Squares) using Smart-PLS 3 software.
Based on the data testing results, only the first hypothesis was rejected. Green
product had a positive but insignificant effect on green repurchase intention.
Meanwhile, the second, third, and fourth hypotheses were accepted. Statistical
tests demonstrated that green price, green promotion, and green place had a
positive and significant effect on green repurchase intention.

Keywords: Green Marketing Mix, Green Product, Green Price, Green Promotion,
Green Place, Green Repurchase Intention
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