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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Environmental 
Concern dan Perceived Value terhadap Purchase Intention, yang dimediasi oleh 
Subjective Norm, Attitude, dan Perceived Behavioral Control. Populasi penelitian 
adalah Generasi Y di Jakarta, dengan jumlah sampel sebanyak 385 responden yang 
ditentukan menggunakan rumus Cochran. Teknik pengambilan sampel 
menggunakan purposive sampling, dan data dikumpulkan melalui kuesioner online 
menggunakan Google Form. Hasil penelitian menunjukkan bahwa Environmental 
Concern berpengaruh positif dan signifikan terhadap Subjective Norm, Attitude, 
Perceived Behavioral Control, dan Purchase Intention. Ketiga variabel mediasi 
tersebut terbukti memediasi secara parsial hubungan antara Environmental Concern 
dan Purchase Intention. Selain itu, Subjective Norm, Attitude, dan Perceived 
Behavioral Control juga berpengaruh positif dan signifikan terhadap Purchase 
Intention. Perceived Value berpengaruh positif terhadap Attitude dan Purchase 
Intention, dengan Attitude memediasi hubungan tersebut secara parsial. Seluruh 
jenis mediasi dalam penelitian ini teridentifikasi sebagai mediasi parsial. Temuan 
ini menunjukkan bahwa niat beli mobil listrik pada Generasi Y di Jakarta 
dipengaruhi oleh Environmental Concern dan Perceived Value, serta diperkuat oleh 
Subjective Norm, Attitude, dan Perceived Behavioral Control terhadap Purchase 
Intention mobil listrik. 
 
Kata kunci : Enviromental Concern, Perceived Value, Subjective Norm, Attitude, 
Perceived Behavioral Control, Purchase Intention.  
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ABSTRACT 

This study aims to analyze the influence of Environmental Concern and Perceived 
Value on Purchase Intention, mediated by Subjective Norm, Attitude, and Perceived 
Behavioral Control. The study population consists of Generation Y individuals in 
Jakarta, with a total sample of 385 respondents determined using Cochran's 
formula. The sampling technique used was purposive sampling, and data were 
collected through an online questionnaire distributed via Google Form. The results 
show that Environmental Concern has a positive and significant effect on Subjective 
Norm, Attitude, Perceived Behavioral Control, and Purchase Intention. All three 
mediating variables partially mediate the relationship between Environmental 
Concern and Purchase Intention. In addition, Subjective Norm, Attitude, and 
Perceived Behavioral Control each have a positive and significant effect on 
Purchase Intention. Perceived Value also positively affects Attitude and Purchase 
Intention, with Attitude acting as a partial mediator. All forms of mediation 
identified in this study are classified as partial mediation. These findings indicate 
that Generation Y’s intention to purchase electric vehicles in Jakarta is influenced 
not only by environmental concern and perceived product value, but also 
significantly shaped by Subjective Norm, Attitude, and Perceived Behavioral 
Control in the Purchase Intention to electric vehicles. 
 
Keywords: Enviromental Concern, Perceived Value, Subjective Norm, Attitude, 
Perceived Behavioural Control, Purchase Intention. 
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