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ABSTRACT

The development of hanging out culture and the increasing trend of
working from a café among the younger generation have made coffee shops
an important part of their lifestyle. Sikay Coffee, which has been present since
2023 in the Cibubur area, carries the concept of "Space to Connect" as a
Sosial space that supports productivity and community interaction. However,
Sikay Coffee's visual image on Sosial media has not fully reflected these
values consistently, so a more targeted and relevant digital promotion
strategy is needed. This design aims to create digital content based on short
videos and visual designs that are able to strengthen the brand's identity as
a Sosial space. The method used refers to the Design Thinking approach,
through the stages of empathize, define, ideate, prototype, and test. The main
media designed include Instagram Reels and TikTok, with storytelling content
that features café atmosphere, visitor interactions, community activities, and
mainstay menus. Visualization is developed using the principles of
cinematography, visual communication design, and digital content theory.
The results of this design show that visual content with an emotional
narrative, consistent aesthetics, and the use of digital platform algorithms can
increase engagement and strengthen Sikay Coffee's positioning in the midst
of industry competition. This design is expected to be a contribution to
contemporary promotional design practices, especially in the context of
coffee shops as Sosial spaces that grow with the community.
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ABSTRAK

Perkembangan budaya nongkrong dan meningkatnya tren bekerja dari
café di kalangan generasi muda menjadikan coffee shop sebagai bagian
penting dalam gaya hidup. Sikay Coffee, yang hadir sejak 2023 di kawasan
Cibubur, mengusung konsep “Space to Connect” sebagai ruang sosial yang
mendukung produktivitas dan interaksi komunitas. Namun, citra visual Sikay
Coffee di media sosial belum sepenuhnya mencerminkan nilai tersebut
secara konsisten, sehingga diperlukan strategi promosi digital yang lebih
terarah dan relevan. Perancangan ini bertujuan untuk menciptakan konten
digital berbasis video pendek dan desain visual yang mampu memperkuat
identitas merek sebagai ruang sosial. Metode yang digunakan mengacu
pada pendekatan Design Thinking, melalui tahapan empathize, define,
ideate, prototype, dan test. Media utama yang dirancang meliputi Instagram
Reels dan TikTok, dengan konten storytelling yang menampilkan suasana
café, interaksi pengunjung, kegiatan komunitas, serta menu andalan.
Visualisasi dikembangkan menggunakan prinsip sinematografi, desain
komunikasi visual, dan teori konten digital. Hasil dari perancangan ini
menunjukkan bahwa konten visual dengan narasi emosional, estetika
konsisten, serta pemanfaatan algoritma platform digital dapat meningkatkan
engagement dan memperkuat positioning Sikay Coffee di tengah kompetisi
industri. Perancangan ini diharapkan menjadi kontribusi dalam praktik desain
promosi kontemporer, khususnya dalam konteks coffee shop sebagai ruang
sosial yang tumbuh bersama komunitas.

Kata kunci: kafe, konten, sosmed, dan ruang sosial.
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