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ABSTRAK

Nama : Muhammad Ghifari Hasya

NIM : 44220110041

Bidang Studi : Public Relations

Judul : Strategic Planner Dan Creative Dalam Pembuatan Iklan

Layanan Masyarakat “Stop Bullying, Sayangi Temanmu” Di
SD Global Garuda Nusantara Islamic Centre Bogor
Pembimbing : Dewi Sad Tanti, M.Ikom

Tingginya angka kasus perundungan di tingkat sekolah dasar menuntut
strategi komunikasi yang edukatif, preventif, dan menyentuh secara emosional. SD
Global Garuda Nusantara Islamic Centre Bogor merespons fenomena ini melalui
produksi Iklan Layanan Masyarakat (ILM) berjudul “Stop Bullying, Sayangi
Temanmu ~ sebagai bagian dari program CSR yaitu Character Building.

Penulis mengambil peran sebagai Strategic Planner dan Creative dengan
pendekatan time loop, di mana seorang saksi perundungan mengalami pengulangan
waktu hingga memahami pentingnya kepedulian terhadap sesama. ILM dikemas
dalam bentuk visual audio yang ramah anak, menyasar orang tua dan peserta didik.

Proses produksi mengacu pada SKKNI Kehumasan dan Periklanan,
mencakup perencanaan pesan, pengembangan konsep kreatif, produksi media, dan
pelaksanaan CSR. Karya ini tidak hanya menjadi media edukatif, tetapi juga
sebagai bentuk kontribusi Public Relations dalam membangun citra institusi
pendidikan melalui komunikasi yang persuasif dan reflektif.

Hasil dari pembuatan ILM ini menunjukkan bahwa pendekatan visual audio
dengan narasi time loop efektif meningkatkan empati siswa terhadap korban
perundungan. Evaluasi dari pihak sekolah dan orang tua menunjukkan respon
positif, dan karya ini mampu memperkuat citra SD Global Garuda Nusantara
Islamic Centre sebagai institusi yang peduli terhadap pembentukan karakter dan
nilai sosial peserta didik.

Kata Kunci: strategic planner, creative, Iklan Layanan Masyarakat, anti
perundungan
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ABSTRACT

Name : Muhammad Ghifari Hasya

NIM : 44220110041

Field of study : Public Relations

Title : Strategic Planner And Creative In Making Public Service

Advertisements “Stop Bullying, Love Your Friends” At
Global Garuda Nusantara Islamic Centre Elementary School
Consellor 1 : Dewi Sad Tanti, M.Ikom

The high number of bullying cases in elementary schools requires an
educational, preventive, and emotionally touching communication strategy. SD
Global Garuda Nusantara Islamic Center Bogor responded to this phenomenon
through the production of a Public Service Advertisement (ILM) entitled "Stop
Bullying, Love Your Friends" as part of the CSR program, namely Character
Building.

The author takes the role of Strategic Planner and Creative with a time loop
approach, where a witness to bullying experiences a repetition of time until he
understands the importance of caring for others. The ILM is packaged in a child-
friendly visual audio form, targeting parents and students.

The production process refers to the SKKNI for Public Relations and
Advertising, including message planning, creative concept development, media
production, and CSR implementation. This work is not only an educational media,
but also a form of Public Relations' contribution in building the image of
educational institutions through persuasive and reflective communication.

The results of this ILM creation show that the audio visual approach with
time loop narration is effective in increasing students' empathy towards victims of
bullying. Evaluations from the school and parents showed a positive response, and
this work was able to strengthen the image of SD Global Garuda Nusantara Islamic
Center as an institution that cares about the formation of character and social values
of students.

Keywords: strategic planner, creative, public service advertisement, anti-bullying
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