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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh green awareness, 
green knowledge dan green advertising terhadap keputusan pembelian di e-
commerce Blibli. Subjek dalam penelitian ini adalah seseorang yang pernah 
berbelanja di E-Commerce BliBli dalam 1 tahun terakhir dan berdomisili di Pulau 
Jawa, Indonesia. Sampel yang digunakan dalam penelitian ini adalah sebanyak 120 
responden. Teknik pengambilan sampel menggunakan purposive sampling dan 
pendekatan yang digunakan adalah Structural Equation Model (SEM) – Partial 
Least Square (PLS) dengan alat analisis SmartPLS 3. Hasil penelitian ini 
menunjukkan bahwa green awareness, green knowledge dan green advertising 
berpengaruh positif dan signifikan terhadap Keputusan Pembelian di E-Commerce 
Blibli. 

Kata Kunci : Green Awareness, Green Knowledge, Green Advertising, E-
Commerce Blibli 
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ABSTRACT 

This research aims to analyze the impact of green awareness, green 
knowledge, and green advertising on purchase decisions in the Blibli e-commerce 
platform. The subjects of this study are individuals who have made purchases on 
Blibli e-commerce within the past year and reside on the island of Java, Indonesia. 
The sample for this study consists of 120 respondents. The sampling technique used 
is purposive sampling, and the methodology applied is Structural Equation 
Modeling (SEM) – Partial Least Square (PLS) with the SmartPLS 3 analysis tool. 
The results show that green awareness, green knowledge, and green advertising 
have a positive and significant effect on purchase decisions in Blibli e-commerce. 

Keywords: Green Awareness, Green Knowledge, Green Advertising, Blibli E-
Commerce 
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