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ABSTRACT 
 

This study aims to explore the influence of Unified Theory of Acceptance and Use 
of Technology (UTAUT) variables and enviromental concern on behavioral 
intention and Green Banking Technology. The population of this study were BCA, 
BRI, BNI and Mandiri bank customers in Banten, DKI Jakarta, Jawa Barat, Jawa 
Tengah, Jawa Timiur dan DI Yogyakerta with a minimum sample size of 129 
respondents. This research uses a survey method by distributing questionnaires 
using Google form, this research design is correlational with non-contrived Study 
Setting, where data is collected cross-sectionally. The data analysis method was 
carried out using the Partial Least Squares Structural Equation Modeling (PLS-
SEM) technique to test the relationship between variables in the measurement 
model and structural model. Here the results of this study for testing direct 
relationships, Facilitating Conditions and Social influence have no significant 
effect, while for moderation testing by gender, significant differences between male 
and female groups are seen in the relationship between Effort Expectancies and 
Behavioral Intention to adopt Green Banking Technology. 
 

Keywords: UTAUT, green banking adoption, enviromental concern, behavioral 
intention, PLS-SEM. 
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 ABSTRAK 
 

Penelitian ini bertujuan untuk mengeksplorasi pengaruh variabel Unified Theory of 
Acceptance and Use of Technology (UTAUT) dan enviromental concern terhadap 
niat perilaku (Behavioral Intention) dan Green Banking Tehnology. Populasi dari 
penelitian ini ialah nasabah bank BCA, BRI, BNI dan Mandiri di wilayah Banten, 
DKI Jakarta, Jawa Barat, Jawa Tengah, Jawa Timiur dan DI Yogyakerta dengan 
jumlah sampel minimum 129 responden. Penelitian ini menggunakan metode 
survei dengan penyebaran kuesioner menggunakan Google form, desain penelitian 
ini adalah korelasional dengan Study Setting non-contrived, dimana data 
dikumpulkan secara cross-sectional. Metode Analisis data dilakukan menggunakan 
teknik Partial Least Squares Structural Equation Modeling (PLS-SEM) untuk 
menguji hubungan antar variabel dalam model pengukuran dan model struktural. 
Dimana hasil dari penelitian ini untuk pengujian hubungan langsung, Facilitating 
Condition dan Social influence tidak perpengaruh signifikan sedangkan untuk 
pengujian moderasi oleh gender perbedaan signifikan antara kelompok Laki-laki 
dan Perempuan terlihat dalam hubungan Effort Expectanci dengan Behavioral 
Intention to adopt Green Banking Technology. 

Kata Kunci: UTAUT, green banking adoption,  enviromental concern, behavioral 
intention, PLS-SEM. 
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