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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh Self-
Control, Social Media, dan Hedonism terhadap Perilaku Impulsive Buying
Dikalangan Penggemar BTS di Jakarta Barat. Populasi dalam penelitian ini adalah
Penggemar BTS atau Kpopers dengan rentang usia 17-29 tahun yang pernah
melakukan pembelian tidak terencana (impulse buying) pada merchandise K-Pop
di daerah Jakarta Barat. Sampel yang dipergunakan adalah sebanyak 170
responden. Metode penarikan sampel menggunakan non-probability sampling
dengan teknik purpose sampling. Metode pengumpulan data menggunakan Metode
Survey, dengan Instrumen Penelitian adalah kuesioner menggunakan google form.
Metode Analisis data menggunakan Partial Least Square. Hasil dari penelitian ini
menunjukkan bahwa Self-Control berpengaruh positif dan signifikan terhadap
perilaku Impulsive Buying. Social Media berpengaruh positif dan signifikan
terhadap perilaku Impulsive Buying. Hedonism berpengaruh positif dan signifikan

terhadap perilaku Impulsive Buying.

Kata Kunci: Self-Control, Social Media, Hedonism, Impulsive Buying.
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ABSTRACT

This research aims to test and analyze the influence of Self-Control, Social
Media and Hedonism on Impulsive Buying Behavior Among BTS Fans in Jakarta
Barat. The population in this study were BTS fans or Kpopers with an age range of
17-29 years who had made unplanned purchases (impulse buying) on K-Pop
merchandise in the Jakarta Barat area. The sample used was 170 respondents. The
sampling method uses non-probability sampling with purpose sampling technique.
The data collection method uses the Survey Method, with the Research Instrument
being a questionnaire using google form. The data analysis method uses Partial
Least Square. The results of this research show that Self-Control has a positive and
significant effect on Impulsive Buying Behavior. Social Media has a positive and
significant effect on Impulsive Buying Behavior. Hedonism has a positive and

significant effect on Impulsive Buying Behavior.

Keywords: Self-Control, Social Media, Hedonism, Impulsive Buying.
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