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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Green Marketing,
Green Awareness, dan Green Product terhadap Purchase Decision. Penelitian ini
menggunakan pendekatan kuantitatif dengan desain penelitian deskriptif. Populasi
dalam penelitian ini adalah pengguna atau konsumen produk para konsumen
produk Moisturizer Sukin di outlet sukin Grand Indonesia Kecamatan Tanah
Abang, Kota Administrasi Jakarta Pusat, DKI Jakarta. Sampel yang digunakan pada
penelitian ini sebanyak 160 responden sebagai sampel. Data dikumpulkan melalui
penyebaran kuesioner. Teknik pengumpulan sampel yang digunakan pada
penelitian ini adalah non probability sampling dengan teknik purposive sampling.
Data yang telah dikumpulkan dianalisis dengan Partial Least Square- Structural
Equation Model (PLS — SEM) dengan alat olah data SmartPLS 4.0. Hasil penelitian
ini menunjukkan bahwa Green Marketing berpengaruh positif signifikan terhadap
Purchase Decision, Green Awareness berpengaruh positif signifikan terhadap
Purchase Decision, dan Green Product berpengaruh positif signifikan terhadap
Purchase Decision.

Kata Kunci : Green Marketing, Green Awareness, Green Product dan Purchase
Decision.
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ABSTRACT

This study aims to analyse the effect of Green Marketing, Green Awareness,
and Green Product on Purchase Decision. This study uses a quantitative approach
with a descriptive research design. The population in this study were users or
consumers of Sukin Moisturizer products at the Sukin outlet in Grand Indonesia,
Tanah Abang District, Central Jakarta Administrative City, DKI Jakarta. The
sample used in this study was 160 respondents as a sample. Data was collected
through distributing questionnaires. The sample collection technique used in this
study was non probability sampling with purposive sampling technique. The data
that has been collected is analysed by Partial Least Square - Structural Equation
Model (PLS - SEM) with SmartPLS 4.0 data processing tool. The results of this
study indicate that Green Marketing has a significant positive effect on Purchase
Decision, Green Awareness has a significant positive effect on Purchase Decision,
and Green Product has a significant positive effect on Purchase Decision.

Keywords: Green Marketing, Green Awareness, Green Products and Purchasing
Decisions.
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