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ABSTRAK

Penelitian ini bertujuan untuk menentukan bagaimana promosi, online customer
review, dan e-service quality memengaruhi minat beli pelanggan e-commerce
Blibli. Fokus penelitian ini adalah individu yang menetap atau bekerja di kawasan
atau bekerja di wilayah DKI Jakarta dan tertarik untuk menggunakan aplikasi e-
commerce Blibli. Studi ini melibatkan seratus orang yang dipilih untuk dianalisis.
Metode pengambilan sampel menggunakan non probability sampling dengan
teknik sampel purposive. Metode pengumpulan data melalui survey, dengan
instrumen penelitian kuesioner melalui google form. Analisis statistik jenis SEM-
PLS digunakan untuk menganalisis data. Hasil penelitian ini menunjukkan bahwa
Promosi berpengaruh positif dan signifikan terhadap minat beli, dan Online
Customer Review berpengaruh positif dan signifikan terhadap minat beli. Di sisi
lain, e-service quality tidak berpengaruh signifikan terhadap minat beli

Kata Kunci: Promosi, Online Customer Review, E-Service Quality, Minat Beli,
Blibli.
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ABSTRACT

The purpose of this study is to examine how promotion, online customer review,
and e-service quality influence the purchase intention of Blibli e-commerce
customers. The focus of this study is individuals who live or work in the DKI Jakarta
area and are interested in using the Blibli e-commerce application. This study
involved one hundred people who were selected for analysis. The sampling method
used non-probability sampling with a purposive sampling technique. Data
collection was conducted through a survey, using a questionnaire as the research
instrument via Google Forms. Statistical analysis using SEM-PLS was employed to
analyze the data. The results of this study indicate that promotion has a positive
and significant effect on Purchase Intention. The Online Customer Review variable
has a positive and significant effect on Purchase Intention. On the side, e-service
quality has a insignificant effect on purchase intention.

Keywords: Promotion, Online Customer Review, E-Service Quality, Purchase
Intention, Blibli.
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