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ABSTRAK 

 

Nama : Syifa Artha Mauliyati  

Nim : 44221110061 

Program Studi : Ilmu Komunikasi 

Judul Laporan Skripsi : 

PENERIMAAN GENERASI Z 

TERHADAP KEMASAN PESAN 

KONTEN KESEHATAN DI TIKTOK  

Analisis Resepsi Pada Pengikut Akun 

@Farhanzubedi 

 

Tiktok sebagai media sosial berbasis video pendek, penguna tiktok juga 

mayoritas generasi z. Tiktok tidak hanya sebagai media hiburan tetapi tempat mencari 

edukasi kesehatan, generasi z aktif mencari konten edukasi kesehatan ditiktok. Dalam 

TikTok terdapat dokter membuat konten edukasi kesehatan. Salah satunya akun 

@farhanzubedi, karakteristik kemasan konten Farhan Zubedi dengan melakukan 

Storytelling. Terdapat penerimaan berbeda dikolom komentar bahwa penonton konten 

tidak menerima secara pasif. Penelitian ini bertujuan untuk mengetahui penerimaan 

generasi z terhadap kemasan pesan edukasi kesehatan @farhanzubedi 

Pada penelitian ini menggunakan teori resepsi Stuart Hall, Penerimaan pengikut 

@farhanzubedi kalangan generasi z terhadap kemasan konten edukasi yang 

disampaikan Farhan Zubedi, apakah mereka menerima, menyesuaikan atau 

menolaknya sesuai dengan model komunikasi Stuart Hall encoding-decoding 

Penelitian ini menggunakan analisis resepsi Stuart Hall dengan pendekatan 

kualitatif deskriptif dalam penelitian ini menggunakan Teknik pengumpulan data 

dengan cara wawancara mendalam kepada tujuh informan yang merupakan generasi z 

yang mengikuti akun @farhanzubedi 

Hasil penelitian menunjukan bahwa kemasan konten edukasi kesehatan yang 

diberikan oleh @farhanzubedi mendapati penerimaan berbeda. mayoritas penerimaan 

pada posisi dominan, yaitu nenerima isi pesan secara utuh sebagaimana dimaksud oleh 

pembuat konten, Faktor yang mempengaruhi penerimaan penuh yaitu kemasan pesan 

dengan gaya penyampaian kreatif dan menghibur, Bahasa tidak formal dan mudah 

dipahami serta kredibilitas pemilik akun sebagai seorang dokter. Namun, sebagian 

informan berada di posisi negosiasi, dengan melakukan verifikasi dari pengalaman dan 

sumber lain sebelum menerimanya secara penuh. Tidak ditemukan infoman yang 

berada di posisi oposisi 

 

 

Kata Kunci : Resepsi, Edukasi Kesehatan, TikTok, Generasi Z, Stuart Hall 
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ABSTRACT 

 

Name : Syifa Artha Mauliyati  

Nim : 44221110061 

Courses : Communication Science 

Title of Thesis Report : 

GENERATION Z'S ACCEPTANCE OF 

HEALTH CONTENT MESSAGE 

PACKAGING ON TIKTOK  

Analysis of Reception on Followers of 

@Farhanzubedi Account 

 

Tiktok as a short video-based social media, TikTok users are also the majority 

of generation z. Tiktok is not only an entertainment medium but a place to find health 

education, generation z is actively looking for health education content on tiktok. In 

TikTok, there are doctors who create health education content. One of them is 

@farhanzubedi account, the characteristics of Farhan Zubedi's content packaging by 

doing Storytelling. There is a different reception in the comment column that the 

content viewer does not passively accept. This research aims to determine the 

acceptance of generation z to the packaging of health education messages 

@farhanzubedi 

In this study, Stuart Hall's reception theory, Followers' acceptance 

@farhanzubedi generation z to the packaging of educational content delivered by 

Farhan Zubedi, whether they accept, adjust or reject it according to Stuart Hall's 

encoding-decoding communication model 

This study uses Stuart Hall's reception analysis with a descriptive qualitative 

approach in this study using data collection techniques by means of in-depth interviews 

with seven informants who are generation z who follow @farhanzubedi accounts 

The results of the study show that the packaging of health education content 

provided by @farhanzubedi found different acceptance. The majority of the acceptance 

is in the dominant position, namely receiving the content of the message in its entirety 

as intended by the content creator, Factors that affect full acceptance are message 

packaging with a creative and entertaining delivery style, informal and easy-to-

understand language and the credibility of the account owner as a doctor. However, 

some informants are in a negotiating position, verifying from experience and other 

sources before accepting them in full. No information was found in the opposition 

position 

 

 

Keywords : reception, health education, TikTok, Generation Z, Stuart Hall 

 

 



vii 
 
 

DAFTAR ISI 

 

 
HALAMAN PENYATAAN KARYA SENDIRI ......................................................... ii 

HALAMAN PENGESAHAN ...................................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI TUGAS AKHIR 

UNTUK KEPENTINGAN AKADEMIS .................................................................... iv 

ABSTRAK .................................................................................................................... v 

ABSTRACT ................................................................................................................. vi 

DAFTAR ISI ............................................................................................................... vii 

DAFTAR TABEL ......................................................................................................... x 

DAFTAR GAMBAR ................................................................................................... xi 

KATA PENGANTAR ................................................................................................ xii 

BAB I ............................................................................................................................ 1 

PENDAHULUAN ........................................................................................................ 1 

1.1 Latar Belakang .................................................................................................... 1 

1.2 Fokus Penelitian ................................................................................................ 14 

1.3 Tujuan Penelitian .............................................................................................. 14 

1.4 Manfaat Penelitian ............................................................................................ 15 

BAB II ......................................................................................................................... 16 

TINJAUAN PUSTAKA ............................................................................................. 16 

2.1. Penelitian Terdahulu ........................................................................................ 16 

2.2. Kajian Teoritis .................................................................................................. 24 

2.2.1. Teori Resepsi ............................................................................................. 24 

2.2.2. Khalayak Aktif .......................................................................................... 30 

2.2.3. New Media ................................................................................................ 32 

2.2.4 Media Sosial ............................................................................................... 34 

2.2.5. Tiktok ........................................................................................................ 39 

2.2.6. Kemasan Pesan.......................................................................................... 42 

2.2.7. Konten Edukasi Kesehatan ....................................................................... 43 

BAB III ....................................................................................................................... 45 



viii 
 
 

METODOLOGI PENELITIAN .................................................................................. 45 

3.1. Paradigma Penelitian ........................................................................................ 45 

3.2. Metode Penelitian............................................................................................. 46 

3.3. Subjek Penelitian .............................................................................................. 47 

3.3.1. Informan .................................................................................................... 48 

3.4. Teknik Pengumpulan Data ............................................................................... 52 

3.4.1. Data Primer ............................................................................................... 52 

3.4.2. Data Sekunder ........................................................................................... 54 

3.5. Teknik Analisis Data ........................................................................................ 54 

3.6. Teknik Pemeriksaan Keabsahan Data .............................................................. 55 

BAB IV ....................................................................................................................... 57 

HASIL DAN PEMBAHASAN ................................................................................... 57 

4.1. Gambaran Umum Objek Penelitian ................................................................. 57 

4.1.1. Profil Farhan Zubedi ................................................................................. 57 

4.1.2. Profile Akun Tiktok Farhan Zubedi .......................................................... 58 

4.2. Hasil Penelitian ................................................................................................ 60 

4.2.1. Profil Demografi dan Penggunaan TikTok ............................................... 61 

4.2.2. Encoding (Bahasa, Gaya Penyampaian, Fitur, Elemen Visual) ................ 66 

4.2.3.Decoding (Relevansi, Pemahaman............................................................. 85 

4.2.4. Interpretasi (Dominan, Negosiasi, Oposisi) .............................................. 99 

4.3. Hasil Pembahasan .......................................................................................... 116 

4.3.1. Encoding ................................................................................................. 122 

4.3.2. Decoding ................................................................................................. 123 

4.3.3. Interpretasi............................................................................................... 124 

BAB V ....................................................................................................................... 129 

KESIMPULAN DAN SARAN ................................................................................. 129 

5.1. Kesimpulan .................................................................................................... 129 

5.2. Saran ............................................................................................................... 130 

5.2.1. Saran Akademis ...................................................................................... 131 

5.2.2. Saran Praktis ........................................................................................... 131 

DAFTAR PUSTAKA ............................................................................................... 132 



ix 
 
 

LAMPIRAN .............................................................................................................. 140 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 



x 
 
 

DAFTAR TABEL 

 

 

Tabel 2. 1 Penelitian Terdahulu .................................................................................. 19 

Tabel 4. 1. Tabel Profil Informan................................................................................ 61 

Tabel 4. 2. Tabel Encoding Informan ......................................................................... 80 

Tabel 4. 3. Tabel Decoding Informan ......................................................................... 95 

Tabel 4. 4. Tabel Interpretasi Informan .................................................................... 112 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 
 

DAFTAR GAMBAR 

 
 
Gambar 1. 1. Usia Pengikut Kreator Dokter ................................................................. 1 

Gambar 1. 2. Profil Tiktok @farhanzubedi .................................................................. 3 

Gambar 1. 3. Karakteristik Kemasan pesan .................................................................. 3 

Gambar 1. 4. Kemasan pesan dengan Fitur Stitch ........................................................ 4 

Gambar 1. 5. Kemasan Pesan  fitur balas komen dengan video ................................... 5 

Gambar 1. 6. Nominasi Tiktok Award .......................................................................... 6 

Gambar 1. 7. Komentar @sherly ................................................................................ 12 

Gambar 1. 8. Komentar @mom's deaa ....................................................................... 12 

Gambar 4. 1. Identisas Kedokteran Farhan ................................................................. 57 

Gambar 4. 2. Profil Akun Tiktok @farhanzubedi ....................................................... 58 

Gambar 4. 3. Screenshot Konten................................................................................. 75 

Gambar 4. 4. Screenshot Konten................................................................................. 76 

Gambar 4. 5. Screenshot Konten................................................................................. 77 

Gambar 4. 6. Screenshot Konten................................................................................. 78 

Gambar 4. 7. Screenshot Konten................................................................................. 79 

Gambar 4. 8. Screenshot Konten................................................................................. 80 

Gambar 4. 9. Konten Maag ....................................................................................... 100 

Gambar 4. 10. Konten Plaster Keloid ....................................................................... 102 

Gambar 4. 11. Konten Asam Urat ............................................................................. 104 

Gambar 4. 12. Konten Penyebab Bisul ..................................................................... 106 

Gambar 4. 13. Konten Maag ..................................................................................... 108 

Gambar 4. 14. Konten Stres picu nafsu makan ......................................................... 109 

Gambar 4. 15. Konten Penyebab Tipes ..................................................................... 111 

 

 

 

 

 

 

 

 

 

 

 


