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ABSTRAK 

Nama : Harry Sha’ban 

NIM  : 44221010024 

Program Studi : Ilmu Komunikasi  

Judul Skripsi : Pengaruh Self Image dan Fear of Missing Out Terhadap 

Pemakaian Instagram Dalam Mahasiswa Public relations 

angkatan 2021 Universitas Mercu Buana Jakarta 

Pembimbing   : Muthia Rahayu, S.Ikom, M.Ikom 

Penelitian ini bertujuan menganalisis pengaruh self-image dan fear of 

missing out (FoMO) terhadap pemakaian Instagram pada mahasiswa Public 

Relations 2021 Universitas Mercu Buana Jakarta. Self-image adalah citra diri 

berdasarkan pengalaman pribadi dan reaksis sosial, sedangkan FoMO merupakan 

kecemasan akan tertinggal dari momen penting di media sosial. 

Penelitian ini memakai pendekatan kuantitatif dengan total sampling 

sebanyak 136 reaksiden. Data dianalisis dengan regresi linear berganda memakai 

SPSS versi 26, melalui uji validitas, reliabilitas, normalitas, multikolinearitas, 

heteroskedastisitas, serta uji F dan uji T. 

Hasil menunjukkan bahwa self-image (β = 0.208, p = 0.008) dan FoMO (β 

= 0.487, p = 0.000) berpengaruh signifikan terhadap pemakaian Instagram. Nilai R² 

sebesar 37,3% menunjukkan kontribusi kedua variabel terhadap intensitas 

pemakaian. Reaksiden memakai Instagram untuk membagikan pengalaman pribadi 

(mean = 4.19) dan mengikuti tren sosial (mean = 4.26). 

Kesimpulan penelitian menunjukkan bahwa self-image dan FoMO 

merupakan faktor penting dalam pemakaian Instagram, terutama untuk ekspresi diri 

dan interaksi sosial. Mahasiswa disarankan lebih bijak dalam memakai media sosial 

guna meminimalisasi dampak negatif FoMO. 

Kata Kunci: Self-image, Fear of Missing Out (FoMO), Instagram, Media sosial, 

Mahasiswa Public Relations
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Pemakaian Instagram Dalam Mahasiswa Public relations 
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Advisor    : Muthia Rahayu, S.Ikom, M.Ikom 

 This study aims to analyze the influence of self-image and fear of missing out 

(FoMO) on Instagram usage among Public Relations students of the 2021 cohort at 

Universitas Mercu Buana Jakarta. Self-image refers to one's self-perception shaped by 

personal experiences and social reaksises, while FoMO is defined as the anxiety of missing 

out on important moments shared on social media. 

The research employed a quantitative approach with a total sampling 

method involving 136 reaksidents. Data were analyzed using multiple linear 

regression through SPSS version 26, with tests including validity, reliability, 

normality, multicollinearity, heteroscedasticity, as well as F-test and T-test. 

The results showed that self-image (β = 0.208, p = 0.008) and FoMO (β = 

0.487, p = 0.000) have a significant influence on Instagram usage. The R² value of 

37,3% indicates the contribution of both variables to usage intensity. Most 

reaksidents use Instagram to share personal experiences (mean = 4.19) and follow 

social trends (mean = 4.26). 

The study concludes that self-image and FoMO are key factors influencing 

Instagram usage, especially in terms of self-expression and social interaction. 

Students are encouraged to use social media more wisely to minimize the negative 

impact of FoMO. 

 

Keywords: Self-image, Fear of Missing Out (FoMO), Instagram, Social media, 

Public Relations Students
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