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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Store Atmosphere,
keragaman menu, dan diskon terhadap keputusan pembelian konsumen pada Flash
Coffee di outlet Bintaro, Jakarta Selatan. Metode penelitian yang digunakan adalah
kuantitatif dengan pendekatan survei. Data dikumpulkan melalui kuesioner yang
disebarkan kepada konsumen Flash Coffee Bintaro. Analisis data dilakukan
menggunakan metode Partial Least Squares Structural Equation Modeling (PLS-
SEM). Hasil penelitian menunjukkan bahwa Store Atmosphere, keragaman menu,
dan diskon berpengaruh positif dan signifikan terhadap keputusan pembelian.
Penelitian ini memberikan implikasi praktis bagi manajemen Flash Coffee dalam

meningkatkan strategi pemasaran untuk menarik lebih banyak konsumen.
Kata kunci: Store Atmosphere, Keragaman Menu, Diskon, Keputusan Pembelian,

Flash Coffee

v
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ABSTRACT

This study aims to analyze the influence of Store Atmosphere, menu variety,
and discounts on consumer purchasing decisions at Flash Coffee in the Bintaro
outlet, South Jakarta. The research method used is quantitative with a survey
approach. Data were collected through questionnaires distributed to Flash Coffee
Bintaro consumers. Data analysis was performed using the Partial Least Squares
Structural Equation Modeling (PLS-SEM) method. The results showed that Store
Atmosphere, menu variety, and discounts have a positive and significant effect on
purchasing decisions. This research provides practical implications for Flash

Coffee management in improving marketing strategies to attract more consumers.
Keywords: Store Atmosphere, Menu Variety, Discount, Purchasing Decision, Flash

Coffee
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