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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Citra Destinasi terhadap 

Community Based Tourism, Promosi Wisata terhadap Community Based Tourism, 

Community Based Tourism terhadap Minat Berkunjung, Citra Destinasi terhadap 

Minat Berkunjung, Promosi Wisata terhadap Minat Berkunjung, Untuk mengetahui 

Community Based Tourism memberikan peran mediasi dalam pengaruh Citra 

Destinasi terhadap Minat Berkunjung Wisatawan, Untuk mengetahui Community 

Based Tourism memberikan peran mediasi dalam pengaruh Promosi Wisata 

terhadap Minat Berkunjung Wisatawan. Penelitian ini menggunakan metode 

kuantitatif. Pengumpulan sampel penelitian ini menggunakan metode non-

Probability sampling dengan metode yang digunakan teknik Purposive Sampling. 

Populasi penelitian ini merupakan wisatawan yang sudah pernah berkunjung ke 

Kawasan Geopark Ciletuh Palabuhanratu. Sample pada penelitian ini berjumlah 

160 responden. Metode pengumpulan data yang digunakan dengan menyebarkan 

kuesioner melalui google form. Penelitian ini menggunakan metode analisis data 

Partial Least Square (Smart-PLS). Hasil Penelitian ini menunjukkan bahwa Citra 

Destinasi berpengaruh positif dan signifikan terhadap Community Based Tourism, 

Promosi Wisata berpengaruh negatif dan tidak signifikan terhadap Community 

Based Tourism, Community Based Tourism memiliki pengaruh positif dan 

signifikan terhadap Minat Berkunjung Wisatawan, Citra Destinasi berpengaruh 

positif dan signifikan terhadap Minat Berkunjung Wisatawan, Promosi Wisata 

berpengaruh positif dan signifikan terhadap Minat Berkunjung Wisatawan, 

Community Based Tourism berpengaruh secara positif dan signifikan dalam 

memediasi pengaruh antara Citra Destinasi terhadap Minat Berkunjung Wisatawan, 

Community Based Tourism berpengaruh secara negatif dan tidak signifikan dalm 

memediasi pengaruh antara Promosi Wisata terhadap Minat Berkunjung 

Wisatawan.  

Kata Kunci: Citra Destinasi, Promosi Wisata, Community Based Tourism, Minat 

Berkunjung Wsatawan, Geopark Ciletuh Palabuhanratu.  
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ABSTRACT 

This research aims to analyze the influence of Destination Image, Tourism 

Promotion on Tourist Visiting Interest with Community Based Tourism as a 

mediating variable. The population of this study are tourists who have visited the 

Ciletuh Palabuhanratu Geopark Area. The sample in this study amounted to 160 

respondents. The sample collection technique in this research used non-probability 

sampling with the method used being the Purposive Sampling technique. The data 

collection method used was distributing questionnaires via Google Form. This 

research uses the Partial Least Square (PLS) data analysis method. The results of 

this research show that Destination Image has a positive and significant influence 

on Community Based Tourism, Tourism Promotion has a negative and insignificant 

influence on Community Based Tourism, Community Based Tourism has a positive 

and significant influence on Tourist Visiting Interest, Destination image has a 

positive and significant influence on tourist interest in visiting, Tourism promotion 

has a positive and significant influence on tourist interest in visiting, Destination 

image has a positive and significant influence in mediating the influence of 

Community Based Tourism on tourist interest in visiting, Tourism Promotion has a 

negative and insignificant effect in mediating the influence of Community Based 

Tourism on Tourist Visiting Interest. 

Keywords: Destination Image, Tourism Promotion, Community Based Tourism, 

Interest in Visiting Tourists, Ciletuh Palabuhanratu Geopark
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