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ABSTRAK 

 

Penelitian ini untuk menganalisis pengaruh Kualitas Produk, Live Streaming, dan 

Ulasan Online pada aplikasi TikTok terhadap Keputusan Pembelian pada Ponds. 

Dalam penelitian ini, penulis menggunakan purposive sampling dengan responden 

yang dianalisis sebanyak 140 responden. Metode analisis dilakukan menggunakan 

Partial Least Square melalui software statistic SmartPLS4. Hasil penelitian 

menunjukkan bahwa kualitas produk, live streaming, dan ulasan online 

berpengaruh positif dan signifikan terhadap keputusan pembelian. 

Kata Kunci : Kualitas Produk, Live Streaming, Ulasan Online, Keputusan 

Pembelian. 
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ABSTRACT 

 

This study aims to analyze the effect of product quality, live streaming, and online 

reviews on purchasing decisions on Ponds in the TikTok Application. In this study, 

the author used purposive sampling with 140 respondents analyzed. The analysis 

method was carried out using partial least square through the SmartPLS4 statistical 

software. The results of the study show that quality product, live streaming, and 

online reviews have a positive and significant effect on purchasing decisions. 

Keywords : Product Quality, Live streaming, Online Reviews, Purchasing 

Decisions. 
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