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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh perceived ease of use, literasi
keuangan dan hedonic motivation terhadap behavioral intention transaksi keuangan digital
(E-Wallet OVO pada mahasiswa karyawan di Jakarta). Metode penelitian ini menggunakan
metode kuantitatif. Populasi dan sampel -penelitian ini adalah 190 mahasiswa karyawan
pengguna E-Wallet OVO. Teknik pengambilan sampel yang dilakukan Non Probability
Sampling.. Hasil penelitian membuktikan bahwa Hedonic motivation berpengaruh positif
terhadap behavioral intention. Perceived ease of use berpengaruh positif terhadap
behavioral intention. Literasi keuangan tidak berpengaruh terhadap behavioral intention.

Kata Kunci : Perceived Ease Of Use, Literasi Keuangan, Hedonic Motivation Dan
Behavioral Intention
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ABSTRACT

This study aims to analyze empirical evidence of the effect of perceived ease of use,
financial literacy and hedonic motivation on the behavioral intention of digital financial
transactions (OVO E-Wallet for student employees in Jakarta). This research method uses
quantitative methods, the population and sample in this study are 190 student employees
using OVO E-Wallet. The sampling technique used is Non Probability Sampling. Non-
probability Sampling is a sampling technigue that does not provide equal opportunities or
opportunities for every element or member of the population to be selected as a sample.
The results of the temporary study state that perceived ease of use has a positive effect on
behavioral intention, financial literacy has not effect on behavioral intention and hedonic
motivation has a positive effect on behavioral intention.

Keywords: Perceived Ease Of Use, Financial Literacy, Hedonic Motivation And
Behavioral Intention
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