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ABSTRAK 
 
Nama    : Mustika Weni Putri  
NIM    : 44220120003  
Program Studi  : Public Relations 
Judul Laporan TAPN : Pengelolaan Media Sosial Program Kampanye “ 

Sustainable Living For Better Generation” di SDN 
Pengadegan 03 Jakarta Selatan (September 2024 – Januari 
2025)  

Pembimbing  : Rizky Oktarina Costa, M.I.Kom dan Syerli Haryati 
M.I.Kom 

 
Meningkatnya isu lingkungan dan urgensi gaya hidup berkelanjutan (sustainable 
living) mendorong berbagai organisasi untuk menjalankan kampanye Public 
Relations (PR) yang efektif. Dalam kampanye ini, media memegang peran 
penting dalam menyebarluaskan pesan keberlanjutan melalui berbagai platform 
komunikasi. Tugas Akhir Peduli Negeri ini bertujuan untuk meningkatkan 
kesadaran dan keterlibatan siswa serta masyarakat dalam menerapkan gaya hidup 
berkelanjutan melalui komunikasi digital. Media sosial digunakan sebagai 
platform utama dalam menyebarkan informasi dan edukasi melalui berbagai jenis 
konten, seperti infografis, video interaktif, dan dokumentasi kegiatan kampanye. 
Tugas Akhir Peduli Negeri ini menganalisis pengelolaan media sosial, efektivitas 
pesan yang disampaikan, serta tingkat interaksi audiens. Metode penelitian yang 
digunakan adalah analisis konten dan observasi interaksi di media sosial untuk 
mengukur dampak kampanye. Hasil Tugas Akhir Peduli Negeri ini menunjukkan 
bahwa penggunaan media sosial yang efektif dapat meningkatkan kesadaran 
lingkungan, memperluas jangkauan pesan kampanye, serta mendorong partisipasi 
aktif siswa dan masyarakat. Selain itu, keterpaduan antara konten edukatif, 
interaktif, dan ajakan aksi nyata terbukti lebih menarik perhatian audiens. Temuan 
ini diharapkan dapat menjadi referensi bagi program edukasi serupa dalam 
mengoptimalkan media sosial sebagai alat komunikasi strategis dalam kampanye 
lingkungan. 
Kata kunci : Pengelolaan media instagram, kampanye PR, sustainable living, 
instagram, SDN Pengadegan 03 Jakarta Selatan. 
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ABSTRACT 
 
Name    : Mustika Weni Putri  
NIM    : 44220120003  
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Title : Social Media Management For The “Sustainable Living 

For Better Generation” Campaign Program at SDN 
Pengadegan 03 South Jakarta (September 2024 – January 
2025) 

Counsellor  : Rizky Oktarina Costa, M.I.Kom and Syerli Haryati 
M.I.Kom 

 
Increasing environmental issues and the urgency of a sustainable lifestyle 
encourage various organizations to run effective Public Relations (PR) 
campaigns. In this campaign, the media plays an important role in disseminating 
sustainability messages through various communication platforms. This Care for 
the Country Final Assignment aims to increase awareness and involvement of 
students and the community in implementing a sustainable lifestyle through digital 
communication. Social media is used as the main platform for disseminating 
information and education through various types of content, such as infographics, 
interactive videos and documentation of campaign activities. This Final Project 
Care for the Country analyzes social media management, the effectiveness of the 
messages conveyed, and the level of audience interaction. The research method 
used is content analysis and observation of interactions on social media to 
measure the impact of the campaign. The results of this Care for the Country 
Final Assignment show that effective use of social media can increase 
environmental awareness, expand the reach of campaign messages, and 
encourage active participation by students and the community. Apart from that, 
the combination of educational, interactive content and real calls to action has 
proven to attract more audience attention. It is hoped that these findings can 
become a reference for similar educational programs in optimizing social media 
as a strategic communication tool in environmental campaigns. 
Keywords : instagram media management, PR campaigns, sustainable living, 
instagram, SDN Pengadegan 03 South Jakarta. 
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