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ABSTRAK 

 

Nama : Muhammad Trian Prabowo 
NIM : 44322120022 
Program Studi : Ilmu Komunikasi 
Judul Laporan Skripsi : Mitos Perempuan Pendobrak Sebagai Upaya 

Memenangkan Persaingan Dalam Iklan BCA Versi 
#KemuDianRingan 

Pembimbing : Dr. Farid Hamid Umarella, M. Si. 
 

Iklan merupakan salah satu bentuk komunikasi pemasaran yang tidak hanya 
berfungsi sebagai media promosi, tetapi juga menjadi bagian dari ekspresi 
persaingan dalam dunia bisnis. Iklan BCA versi #KemuDianRingan berdurasi 
7 menit 52 detik yang dirilis melalui media sosial Youtube pada tanggal 11 Maret 
2024 berdasarkan teori semiotika Roland Barthes terkandung di dalamnya mitos 
tentang perempuan pendobrak yang hadir melalui penanda, petanda, baik itu secara 
verbal maupun non verbal melalui interaksi tokoh utama di dalam beberapa adegan. 

Penelitian ini menggunakan pendekatan kualitatif dengan metode analisis 
semiotika Roland Barthes yang bertujuan untuk mengetahui penanda, petanda, dan 
mitos yang mengungkap makna perempuan pendobrak dalam iklan BCA versi 
#KemuDianRingan melalui aspek pesan linguistik, pesan ikonik terkodekan, dan 
pesan ikonik tak terkodekan. 

Hasil dari penelitian ini mengungkap bahwa isu-isu yang muncul di dalam 
iklan mengenai kesetaraan gender, stereotip gender, serta toxic masculinity yang 
berasal dari budaya patriarki dimanfaatkan sebagai bagian dari strategi representasi 
yang secara tersirat merendahkan pesaing-pesaing BCA. Selain itu, representasi 
tokoh utama sebagai perempuan pendobrak yang melawan mitos dalam iklan ini 
tidak hanya sekadar simbol pemberdayaan perempuan, tetapi juga selaras dengan 
citra BCA sebagai institusi perbankan yang melalui aplikasi MyBCA menawarkan 
solusi finansial yang mudah, praktis, dan solutif. 

 

Kata kunci: BCA, Perempuan Pendobrak, Semiotika Roland Barthes, Kesetaraan 
Gender, Strategi Representasi
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ABSTRACT 

 

Name : Muhammad Trian Prabowo 
NIM : 44322120022 
Study Program : Communication Science 
Title Internship Report : The Myth of the Trailblazing Woman as a Strategy to 

Win Competition in BCA's #KemuDianRingan 
Advertisement 

Counsellor  : Dr. Farid Hamid Umarella, M. Si. 
 

Advertising is a form of marketing communication that not only serves as a 
promotional medium but also acts as an expression of competition in the business 
world. The BCA advertisement #KemuDianRingan, with a duration of 7 minutes 
and 52 seconds, was released on social media platform YouTube on March 11, 2024. 
Based on Roland Barthes' semiotic theory, the advertisement contains the myth of 
a trailblazing woman, conveyed through signs and signifiers, both verbally and 
non-verbally, within the interactions of the main character in several scenes. 

This study employs a qualitative approach using Roland Barthes' semiotic analysis 
method to identify the signs, signifiers, and myths that reveal the meaning of the 
trailblazing woman in the BCA advertisement #KemuDianRingan through the 
aspects of linguistic messages, coded iconic messages, and uncoded iconic 
messages. 

The findings of this study reveal that the issues presented in the advertisement—
such as gender equality, gender stereotypes, and toxic masculinity rooted in 
patriarchal culture—are utilized as part of a representational strategy that 
implicitly undermines BCA’s competitors. Furthermore, the representation of the 
main character as a trailblazing woman challenging myths in this advertisement is 
not only a symbol of women's empowerment but also aligns with BCA’s image as a 
banking institution that, through the MyBCA application, offers financial solutions 
that are easy, practical, and effective. 

 

Keywords: BCA, Trailblazing Woman, Roland Barthes' Semiotics, Gender Equality, 
Representation Strategy.

http://lib.mercubuana.ac.id 
Menteng



http://lib.mercubuana.ac.id 
Menteng



http://lib.mercubuana.ac.id 
Menteng



 

ix 
 

DAFTAR ISI 

HALAMAN JUDUL.................................................................................................i 

HALAMAN PERNYATAAN KARYA SENDIRI....................................................ii 

HALAMAN PENGESAHAN.................................................................................iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI................................iv 

ABSTRAK...............................................................................................................v 

ABSTRACT............................................................................................................vi 

KATA PENGANTAR.............................................................................................vii 

DAFTAR ISI...........................................................................................................ix 

DAFTAR GAMBAR..............................................................................................xii 

DAFTAR TABEL..................................................................................................xiv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang Penelitian ............................................................................. 1 

1.2 Fokus Penelitian ............................................................................................ 7 

1.3 Tujuan Penelitian ........................................................................................... 7 

1.4 Manfaat Peneltian .......................................................................................... 7 

1.4.1 Manfaat Teoritis ...................................................................................... 7 

1.4.2 Manfaat Praktis ....................................................................................... 8 

BAB II TINJAUAN PUSTAKA ............................................................................. 9 

2.1 Penelitian Terdahulu ...................................................................................... 9 

2.2 Kajian Teoritis ............................................................................................. 17 

2.2.1 Teori Semiotika Roland Barthes ........................................................... 17 

2.2.2 Komunikasi Sebagai Pertukaran Makna ............................................... 20 

2.2.3 Konsep Produk ...................................................................................... 21 

2.2.4 Iklan ...................................................................................................... 22

http://lib.mercubuana.ac.id 
Menteng



 

x 
 

2.2.5 Teknik Pengambilan Gambar ................................................................ 23 

2.2.6 Psikologi Warna .................................................................................... 31 

2.2.7 Emosi .................................................................................................... 32 

2.2.8 Kesetaraan Gender ................................................................................ 33 

2.2.9 Youtube ................................................................................................. 34 

BAB III METODOLOGI PENELITIAN .............................................................. 36 

3.1 Paradigma Penelitian ................................................................................... 36 

3.2 Metode Penelitian ........................................................................................ 37 

3.3 Unit Analisis ................................................................................................ 38 

3.4 Teknik Pengumpulan Data........................................................................... 38 

3.5 Teknik Analisis Data .................................................................................... 39 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................... 41 

4.1 Gambaran Umum Objek Penelitian ............................................................ 41 

4.1.1 Gambaran Umum BCA ........................................................................ 41 

4.1.2 Gambaran Umum Iklan BCA Versi #KemuDianRingan ...................... 42 

4.2 Hasil Penelitian ............................................................................................ 47 

4.2.1 Deskripsi Penemuan ............................................................................. 47 

4.2.2 Pesan Linguistik .................................................................................... 47 

4.2.3 Pesan Ikonik Terkodekan ...................................................................... 55 

4.2.4 Pesan Ikonik Tak Terkodekan ............................................................... 64 

4.3 Pembahasan ................................................................................................. 66 

BAB V KESIMPULAN DAN SARAN ................................................................ 84 

5.1 Kesimpulan .................................................................................................. 84 

5.2 Saran ............................................................................................................ 85 

5.2.1 Saran Akademis .................................................................................... 85

http://lib.mercubuana.ac.id 
Menteng



 

xi 
 

5.2.2 Saran Praktis ......................................................................................... 85 

DAFTAR PUSTAKA…………………………………………………………….87 

LAMPIRAN………………………………………………………………….…..90 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://lib.mercubuana.ac.id 
Menteng



 

xii 
 

DAFTAR GAMBAR 

 

Gambar 2.1 Peta Tanda Roland Barthes ................................................................ 18 

Gambar 2.2 Two Orders of Significations dari Roland Barthes ............................ 19 

Gambar 2.3 Bird’s Eye View .................................................................................. 24 

Gambar 2.4 High Angle ......................................................................................... 24 

Gambar 2.5 Low Angle .......................................................................................... 25 

Gambar 2.6 Frog Eye ............................................................................................ 25 

Gambar 2.7 Extreme Close Up (ECU) .................................................................. 26 

Gambar 2.8 Big Close Up (BCU) .......................................................................... 26 

Gambar 2.9 Close-Up (CU) .................................................................................. 26 

Gambar 2.10 Medium Close-Up (MCU) ............................................................... 27 

Gambar 2.11 Medium Shot (MS) ........................................................................... 27 

Gambar 2.12 Full Shot (FS) .................................................................................. 28 

Gambar 2.13 Long Shot (LS) ................................................................................. 28 

Gambar 2.14 Zoom Out dan Zoom In ................................................................... 29 

Gambar 2.15 Camera Tilt ...................................................................................... 29 

Gambar 2.16 Dolly Shot ........................................................................................ 30 

Gambar 2.17 Camera Pan..................................................................................... 30 

Gambar 2.18 Crane Shot ....................................................................................... 31 

Gambar 2.19 Follow Shot ..................................................................................... 31 

Gambar 2.20 Emosi Universal .............................................................................. 33 

Gambar 3.1 Peta Tanda Roland Barthes ................................................................ 40 

Gambar 3.2 Two Orders of Significations dari Roland Barthes ............................ 40 

Gambar 4.1 Logo BCA ......................................................................................... 41 

Gambar 4.2 Adegan 1 ............................................................................................ 43 

Gambar 4.3 Adegan 2 ............................................................................................ 44 

Gambar 4.4 Adegan 3 ............................................................................................ 44 

Gambar 4.5 Adegan 4 ............................................................................................ 44 

Gambar 4.6 Adegan 5 ............................................................................................ 45 

Gambar 4.7 Adegan 6 ............................................................................................ 45

http://lib.mercubuana.ac.id 
Menteng



 

xiii 
 

Gambar 4.8 Adegan 7 ............................................................................................ 45 

Gambar 4.9 Adegan 9 ............................................................................................ 46 

Gambar 4.10 Adegan 10 ........................................................................................ 46 

Gambar 4.11 Adegan 11 ........................................................................................ 46 

Gambar 4.12 Analisis Pesan Lingustik 1 (00.00.17 – 00.00.20) ........................... 48 

Gambar 4.13 Analisis Pesan Lingustik 2 (00.00.52 – 00.00.58) ........................... 49 

Gambar 4.14 Analisis Pesan Lingustik 3 (00.01.09 – 00.01.13) ........................... 49 

Gambar 4.15 Analisis Pesan Linguistik 4 (00.01.37 – 00.01.41).......................... 50 

Gambar 4.16 Analisis Pesan Linguistik 5 (00.03.03 – 00.03.06).......................... 51 

Gambar 4.17 Analisis Pesan Linguistik 6 (00.03.31 – 00.03.38).......................... 52 

Gambar 4.18 Analisis Pesan Linguistik 7 (00.05.41 – 00.05.53).......................... 53 

Gambar 4.19 Analisis Pesan Linguistik 8 (00.06.57 – 00.07.18).......................... 54 

Gambar 4.20 Analisis Pesan Ikonik Terkodekan 1 (00.00.00 – 00.00.11) ............ 55 

Gambar 4.21 Analisis Pesan Ikonik Terkodekan 2 (00.00.53 – 00.00.56) ............ 56 

Gambar 4.22 Analisis Pesan Ikonik Terkodekan 3 (00.01.55 – 00.02.00) ............ 57 

Gambar 4.23 Analisis Pesan Ikonik Terkodekan 4 (00.02.25 – 00.02.38) ............ 58 

Gambar 4.24 Analisis Pesan Ikonik Terkodekan 5 (00.03.02 – 00.03.06) ............ 59 

Gambar 4.25 Analisis Pesan Ikonik Terkodekan 6 (00.03.50 – 00.04.09) ............ 60 

Gambar 4.26 Analisis Pesan Ikonik Terkodekan 7 (00.04.35 – 00.04.50) ............ 61 

Gambar 4.27 Analisis Pesan Ikonik Terkodekan 8 (00.05.55 – 00.06.05) ............ 62 

Gambar 4.28 Analisis Pesan Ikonik Terkodekan 9 (00.07.13 – 00.07.18) ............ 63 

Gambar 4.29 Analisis Pesan Ikonik Terkodekan 10 (00.07.25 – 00.07.33) .......... 64 

Gambar 4.30 Most Powerful Women 2023 versi Fortune Indonesia .................... 79 

Gambar 4.31 Dian Sastrowardoyo Suarakan Kesetaraan Gender ......................... 81 

 

 

 

 

 

 

http://lib.mercubuana.ac.id 
Menteng



 

xiv 
 

DAFTAR TABEL 

 
Tabel 2.1 Penelitian Terdahulu .............................................................................. 12 

Tabel 4.1 Analisis Pesan Linguistik 1 ................................................................... 48 

Tabel 4.2 Analisis Pesan Linguistik 2 ................................................................... 49 

Tabel 4.3 Analisis Pesan Linguistik 3 ................................................................... 50 

Tabel 4.4 Analisis Pesan Linguistik  4 .................................................................. 50 

Tabel 4.5 Analisis Pesan Linguistik 5 ................................................................... 51 

Tabel 4.6 Analisis Pesan Linguistik 6 ................................................................... 52 

Tabel 4.7 Analisis Pesan Linguistik 7 ................................................................... 53 

Tabel 4.8 Analisis Pesan Linguistik 8 ................................................................... 54 

Tabel 4.9 Analisis Pesan Terkodekan 1 ................................................................. 55 

Tabel 4.10 Analisis Pesan Terkodekan 2 ............................................................... 56 

Tabel 4.11 Analisis Pesan Terkodekan 3 ............................................................... 57 

Tabel 4.12 Analisis Pesan Terkodekan 4 ............................................................... 58 

Tabel 4.13 Analisis Pesan Terkodekan 5 ............................................................... 59 

Tabel 4.14 Analisis Pesan Terkodekan 6 ............................................................... 60 

Tabel 4.15 Analisis Pesan Terkodekan 7 ............................................................... 61 

Tabel 4.16 Analisis Pesan Terkodekan 8 ............................................................... 62 

Tabel 4.17 Analisis Pesan Terkodekan 9 ............................................................... 63 

Tabel 4.18 Analisis Pesan Terkodekan 10 ............................................................. 64 

Tabel 4.19 Makna Lama dan Makna Baru ............................................................ 68

http://lib.mercubuana.ac.id 
Menteng




