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ABSTRACT 

 

This study aims to analyze the influence of service quality, product quality, price 
perception, and trust on purchase decisions, with brand image serving as an 
intervening variable, in the utilization of Pelita Air transportation services on the 
Jakarta-Bali route. The study population comprises passengers of Pelita Air on the 
Jakarta-Bali route who have used the airline’s services at least once. The research 
employs a Structural Equation Model-Partial Least Square (SEM-PLS) approach, 
supported by the SmartPLS 3.0 software. Data collection was conducted through a 
structured questionnaire distributed to passengers prior to boarding their flights. 
The analysis of the collected data reveals that brand image, price perception, and 
trust significantly influence purchase decisions. Furthermore, service quality, price 
perception, and trust have a significant impact on brand image. However, the study 
finds no significant influence of product quality on brand image. Additionally, 
neither service quality nor product quality significantly affects purchase decisions. 
The implications of these findings are further discussed in this article.   

Keywords: Purchase Decision, Brand Image, Service Quality, Product Quality, 
Price Perception, Trust, Pelita Air. 
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ABSTRAK  
 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas pelayanan, kualitas 
produk, persepsi harga dan kepercayaan terhadap purchase decision dengan brand 
image sebagai variabel intervening pada pelita air (jakarta-bali). Populasi dari 
penelitian ini adalah penumpang pesawat Pelita Air dengan rute Jakarta-Bali 
dengan minimal pernah menggunakan layanan penerbangan Pelita Air minimal satu 
kali. Metode analisis data menggunakan Structural Equation Model-Partial Least 
Square (SEM-PLS) smartPLS 3.0. Penelitian dilakukan melalui penyebaran 
kuesioner yang telah terstruktur pada saat penumpang akan melakukan Boarding 
sebelum penerbangan. Berdasarkan pengolahan data kuisioner didapatkan hasil 
bahwa brand image, persepsi harga dan kepercayaan mempengaruhi purchase 
decision, sedangkan kualitas pelayanan, persepsi harga dan kepercayaan 
mempengaruhi brand image. Namun demikian, kualitas produk tidak berpengaruh 
terhadap brand image. Selain itu, kualitas pelayanan dan kualitas produk juga tidak 
berpengaruh terhadap purchase decision. Implikasi penelitian ini dibahas dalam 
artikel. 

 
Kata kunci : Purchase decision, Brand Image, Kualitas Pelayanan, Kualitas Produk, 
Persepsi Harga, Kepercayaan, Pelita Air. 
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