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ABSTRAK 

Nama : Rinda Tri Ambarwati 
NIM  : 44221010038 
Program Studi  : Ilmu Komunikasi 
Judul Laporan Skripsi : Online Reputation Management (ORM) 

Tabraklari Band dalam Instagram 

Pembimbing : Haekal Fajri Amrullah, S.Ikom, M.Sc 

Munculnya band-band baru di Indonesia membuat persaingan di Industri 
musik indie semakin ketat. Band-band tersebut harus mampu mempublikasikan 
keunikan yang dimiliki atau nilai pembeda dari band lainnya agar dapat muncul 
kepermukaan. Publikasi band sangat terbantu oleh adanya media sosial Instagram 
dengan melakukan pengelolaan reputasi atau manajemen reputasi secara online 
(Online Reputation Management).  

Hal tersebut yang terjadi pada Tabraklari band, dimana mereka dapat 
menghadirkan fast-core unik yang memadukan musik yang agresif dengan lirik 
serta tampilan dengan unsur komedi yang dekat sekali dengan seharian masyarakat 
Indonesia, berbeda dari band fast-core pada umumnya yang fokus pada kritik sosial 
dengan tampilan yang sangar. 

Penelitian ini menggunakan  pendekatan kualitatif dengan metode studi 
kasus yang bertujuan untuk mengetahui bagaimana manajemen reputasi Tabraklari 
band dalam media sosial Instagram melalui tiga komponen penting dalam Online 

Reputation Management (ORM) yaitu Search Engine Optimization SEO, Social 

Media Activity, Consumer Generated Media (CGM) dan teori Scott M. Cutlip 
mengenai Peran fungsional Public relations salah satunya adalah Communication 

Technician.  

Hasil Penelitian menunjukkan bahwa Tabraklari Band dapat 
memaksimalkan tiga kompenen penting terkait manajemen reputasi online (SEO, 

Social Media Activity, CGM) di Instagram sehingga reputasi mereka sebagai band 
fast-core yang berkomedi diterima publiknya, hal tersebut  dapat dilihat dari 
keunikan pada visual identity pada Instagram @tabraklari.nih, citra vokalis sebagai 
stand up comedian hingga peran fungsional PR yang dijalankan oleh Tabraklari 
band. 

Kata Kunci: Online Reputations Management (ORM), Reputasi, Public 

Relations. 
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ABSTRACT 

 
Name : Rinda Tri Ambarwati 
NIM : 44221010038 
Major : Ilmu Komunikasi 
Title  : Online Reputation Management (ORM) 

Tabraklari Band dalam Instagram 
(@tabraklari.nih) 

Mentor : Haekal Fajri Amrullah, S.Ikom, M.Sc 
 

The emergence of new bands in Indonesia has made the competition in the 

indie music industry increasingly tight. These bands must be able to publish their 

uniqueness or differentiating value from other bands in order to emerge to the 

surface. Band publication is greatly assisted by the existence of Instagram social 

media by managing reputation or reputation management online (Online 

Reputation Management). 

 

This is what happened to the Tabraklari band, where they were able to 

present a unique fast-core that combines aggressive music with lyrics and 

appearances with comedy elements that are very close to the daily lives of 

Indonesian people, different from fast-core bands in general that focus on social 

criticism with a fierce appearance. 

 

This study uses a qualitative approach with a case study method that aims 

to determine how Tabraklari band's reputation management is on Instagram social 

media through three important components in Online Reputation Management 

(ORM), namely Search Engine Optimization SEO, Social Media Activity, Consumer 

Generated Media (CGM) and Scott M. Cutlip's theory regarding the functional role 

of Public relations, one of which is Communication Technician. 

 

The research results show that Tabraklari Band can maximize three 

important components related to online reputation management (SEO, Social 

Media Activity, CGM) on Instagram so that their reputation as a fast-core comedy 

band is accepted by the public, this can be seen from the uniqueness of the visual 

identity on Instagram @tabraklari.nih, the image of the vocalist as a stand-up 

comedian to the functional role of PR carried out by Tabraklari Band. 

 
 
Keywords: Online Reputations Management (ORM), Reputation, Public 

Relations. 
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