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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Harga
Kompetitif, Strategi Promosi, dan Motivasi terhadap keputusan pembelian Sepeda
Motor Honda Beat di Kota Tangerang. Populasi dalam penelitian ini adalah
konsumen yang berada di Kota Tangerang. Sample yang dipergunakan sebanyak
125 responden, dengan metode pengumpulan data menggunakan metode survei,
dengan instrumen penelitian berupa kuesioner. Metode analisis data menggunakan
Structural Equation Model (SEM) menggunakan perangkat lunak Partial Least
Square (SmartPLS versi 3.2.9). Hasil yang didapatkan bahwa Harga kompetitif
berpengaruh positif tidak signifikan terhadap keputusan pembelian, Strategi
Promosi berpengaruh positif dan signifikan terhadap keputusan pembelian, dan
Motivasi berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata kunci: Harga Kompetitif, Strategi Promosi, Motivasi, Keputusan Pembelian
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ABSTRACT

This research aims to test and analyze the influence of Competitive Prices,
Promotional Strategies, and Motivation on purchasing decisions for Honda Beat
Motorbikes in Tangerang City. The population in this research are consumers in
Tangerang City. The sample used was 125 respondents, with data collection
methods using survey methods, with research instruments in the form of
questionnaires. The data analysis method uses Structural Equation Model (SEM)
using Partial Least Square software (SmartPLS version 3.2.9). The results obtained
were that competitive prices had a positive and insignificant effect on purchasing
decisions, Promotion Strategy had a positive and significant effect on purchasing
decisions, and Motivation had a positive and significant effect on purchasing
decisions.

Keywords: Competitive Prices, Promotion Strategy, Motivation, Purchasing
Decisions
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