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ABSTRAK 

Penelitian ini menguji tentang green marketing, persepsi harga, brand 
image yang mempengaruhi minat beli pada The Body Shop. Metode penelitian ini 
adalah penelitian kausal dengan pendekatan kuantitatif. Populasi penelitian ini 
adalah calon konsumen The Body Shop. Dengan sampel penelitian sebanyak 125 
responden dengan metode Judgement Sampling. Metode analisis data yang 
digunakan dalam penelitian ini adalah Structural Equation Model (SEM) dengan 
alat analisis Smart-PLS. Hasil penelitian ini menyatakan bahwa variabel green 
marketing memiliki pengaruh positif dan signifikan terhadap minat beli, persepsi 
harga memiliki pengaruh positif dan signifikan terhadap minat beli dan brand 
image berpengaruh positif dan signifikan terhadap minat beli pada calon konsumen 
The Body Shop. 

 
Kata Kunci: Green Marketing, Persepsi Harga, Brand Image, Minat Beli. 
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ABSTRACT 

This study examines green marketing, price perception, brand image that 
influence potential consumers buying to interest The Body Shop. This research 
method is causal research with a quantitative approach. The population of this 
study are a potential consumer The Body Shop. With a research sample of 125 
respondents with the Judgement Sampling method. The data analysis method used 
in this study is the Structural Equation Model (SEM) with a Smart-PLS analysis 
tool. The results of this study show that the variables of green marketing have a 
positive significant effect on buying to interest, price perception have a positive 
significant effect on buying to interest and brand image have a positive significant 
effect on buying to interest at potential consumers The Body Shop. 
 
Keywords: Green Marketing, Price Perception, Brand Image, Buying to Interest. 
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