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ABSTRAK 

 
 Penelitian ini bertujuan untuk menganalisis pengaruh kualitas pelayanan 
dan perceived value terhadap niat pembelian ulang konsumen UMKM di Indomaret 
dengan kepuasan konsumen sebagai variabel intervening. Penelitian ini berfokus 
pada kemitraan UMKM dengan Indomaret di wilayah Jakarta. Pendekatan yang 
digunakan adalah metode kuantitatif deskriptif, dengan pengumpulan data melalui 
kuesioner yang disebarkan kepada 126 responden. Analisis data dilakukan 
menggunakan teknik statistik yang relevan melalui software SmartPLS 4. Hasil 
penelitian menunjukkan bahwa kualitas pelayanan tidak memiliki pengaruh yang 
signifikan terhadap niat pembelian ulang konsumen. Di sisi lain, perceived value 
ditemukan berpengaruh positif dan signifikan terhadap niat pembelian ulang. Selain 
itu, kepuasan konsumen juga terbukti berperan signifikan dalam mendorong niat 
pembelian ulang konsumen. Kualitas pelayanan terbukti memberikan pengaruh 
yang positif terhadap kepuasan konsumen, demikian pula dengan perceived value 
yang memberikan dampak positif terhadap kepuasan konsumen. Penelitian ini juga 
menemukan bahwa kepuasan konsumen mampu memediasi secara parsial pengaruh 
kualitas pelayanan dan perceived value terhadap niat pembelian ulang konsumen. 
 
Kata Kunci: Kualitas Pelayanan, Perceived Value, Niat Pembelian Ulang 
Konsumen, Kepuasan Konsumen 
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ABSTRACT 

 
This study aims to analyze the effect of service quality and perceived value 

on the repurchase intention of MSME consumers at Indomaret with customer 
satisfaction as an intervening variable. This research focuses on MSME 
partnerships with Indomaret in the Jakarta area. The approach used is descriptive 
quantitative method, with data collection through questionnaires distributed to 126 
respondents. Data analysis was carried out using relevant statistical techniques 
through SmartPLS 4 software. The results showed that service quality did not have 
a significant influence on consumer repurchase intentions. On the other hand, 
perceived value was found to have a positive and significant effect on repurchase 
intentions. In addition, customer satisfaction is also proven to play a significant 
role in driving consumer repurchase intentions. Service quality is proven to have a 
positive influence on customer satisfaction, as well as perceived value which has a 
positive impact on customer satisfaction. This study also found that customer 
satisfaction is able to partially mediate the effect of service quality and perceived 
value on consumer repurchase intentions. 

 

Keywords: Service Quality, Perceived Value, Consumer Repurchase Intention, 
Consumer Satisfaction 
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