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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, citra merek, 
dan harga terhadap keputusan pembelian produk kosmetik Emina. variabel 
independen dalam studi ini adalah kualitas produk, citra merek, dan harga, 
sementara Keputusan Pembelian berfungsi sebagai variabel dependen. Penelitian 
ini melibatkan populasi konsumen yang pernah membeli kosmetik emina di Kebon 
Jeruk, Jakarta Barat, dengan sampel sebanyak 130 responden. Teknik analisis yang 
digunakan mencakup uji outer model yang meliputi Convergent Validity, 
Discriminant Validity, Composite Reliability, dan Cronbach’s Alpha untuk menilai 
validitas dan reliabilitas instrumen penelitian. Selain itu, uji inner model, termasuk 
R-Square dan Goodness of Fit Model, digunakan untuk mengukur sejauh mana
variabel independen mempengaruhi variabel dependen. Data dikumpulkan melalui
penyebaran kuesioner kepada konsumen dan diolah menggunakan program Smart
PLS 3.0. Hasil penelitian menunjukkan bahwa kualitas produk berpengaruh positif
dan signifikan terhadap keputusan pembelian produk kosmetik emina, citra merek
berpengaruh positif dan signifikan terhadap keputusan pembelian produk kosmetik
emina dan harga berpengaruh positif dan signifikan terhadap keputusan pembelian
produk kosmetik emina.

Kata Kunci : Kualitas Produk, Citra Merek , Harga dan Keputusan Pembelian 
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ABSTRACT 

 

This study aims to analyze the effect of product quality, brand image, and price on 
purchasing decisions for Emina cosmetic products. The independent variables in this 
study are product quality, brand image, and price, while Purchasing Decisions serve 
as the dependent variable. This study involved a population of consumers who had 
purchased emina cosmetics in Kebon Jeruk, West Jakarta, with a sample of 130 
respondents. The analysis techniques used include outer model tests which include 
Convergent Validity, Discriminant Validity, Composite Reliability, and Cronbach's 
Alpha to assess the validity and reliability of research instruments. In addition, the 
inner model test, including R-Square and Goodness of Fit Model, is used to measure 
the extent to which the independent variables affect the dependent variable. Data were 
collected through distributing questionnaires to consumers and processed using the 
Smart PLS 3.0 program. The results showed that product quality has a positive and 
significant effect on purchasing decisions for emina cosmetic products, brand image 
has a positive and significant effect on purchasing decisions for emina cosmetic 
products and price has a positive and significant effect on purchasing decisions for 
emina cosmetic products. 
 
Keywords: Product Quality, Brand Image, Price and Purchase Decision  
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