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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Label Halal, Kualitas 

Produk dan Electronic Word of Mouth (E-WOM) terhadap Niat Beli produk Sariayu 

di Jabodetabek. Jenis penelitian yang digunakan dalam penelitian ini adalah 

kuantitatif dan metode penelitian yang digunakan adalah analisis kausal. Metode 

penelitian ini dilakukan dengan analisis memakai software Partial Least Square 

(Smart-PLS) versi 4.1.0.2 dengan sampel yang digunakan sebanyak 119 responden 

dengan metode pengambilan sample menggunakan purposive sampling. Hasil 

penelitian ini menunjukkan bahwa Label Halal berpengaruh positif namun tidak 

signifikan dterhadap Niat Beli, Kualitas Produk berpengaruh positif dan signifikan 

terhadap Niat Beli dan Electronic Word of Mouth (EWOM) berpengaruh positif dan 

signifikan terhadap Niat Beli. 

 

Kata Kunci: Label Halal, Kualitas Produk, Electronic Word of Mouth dan Niat 

Beli.  
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ABSTRACT 

 
This research aims to determine the influence of the Halal Label, Product 

Quality and Electronic Word of Mouth (E-WOM) on Purchase Intentions for 

Sariayu products in Jabodetabek. The type of research used in this research is 

quantitative and the research method used is causal analysis. This research method 

was carried out by analysis using Partial Least Square (Smart-PLS) software 

version 4.1.0.2 with a sample of 119 respondents using a sampling method using 

purposive sampling. The results of this research show that the Halal Label has a 

positive but not significant effect on Purchase Intention, Product Quality has a 

positive and significant influence on Purchase Intention and Electronic Word of 

Mouth (EWOM) has a positive and significant influence on Purchase Intention. 

 

Keywords: Halal Label, Product Quality, Electronic Word of Mouth and 

Purchase Intention. 
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