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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis Pengaruh Subjective Norm, Attitude, 
Trust dan Word of Mouth Terhadap Keputusan Pembelian Ulang (Studi Kasus Pada 

Jasa Cuci Sepatu Di Tangerang dan Jakarta). Populasi dalam penelitian ini adalah 

konsumen jasa cuci sepatu di Tangerang dan Jakarta dan pengambilan sampel 

menggunakan teknik non-probability sampling, didapat sebanyak 180 responden. 

Metode analisis data menggunakan Partial Least Square. Penelitian ini 

membuktikan bahwa subjective norm memiliki pengaruh tidak signifikan terhadap 

keputusan pembelian ulang, attitude memiliki pengaruh signifikan terhadap 

keputusan pembelian ulang. trust memiliki pengaruh signifikan terhadap keputusan 

pembelian ulang, dan word of mouth memiliki pengaruh signifikan terhadap 

keputusan pembelian ulang. 

 

Kata Kunci : Subjective Norm, Attitude, Trust, Word of Mouth, Keputusan 

Pembelian
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ABSTRACT 

This study aims to analyze the effect of Subjective Norm, Attitude, Trust and Word 
of Mouth on Repurchase Decisions (Case Study on Shoe Washing Services in 
Tangerang and Jakarta). The population in this study were consumers of shoe 
washing services in Tangerang and Jakarta and sampling using non-probability 
sampling techniques, obtained as many as 180 respondents. The data analysis 
method uses Partial Least Square. This study proves that subjective norm has an 
insignificant influence on repurchase decisions, attitude has a significant influence 
on repurchase decisions. trust has a significant influence on repurchase decisions, 
and word of mouth has a significant influence on repurchase decisions. 

 

Keywords : Subjective Norm, Attitude, Trust, Word of Mouth, Repurchase Decision 
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