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VISUAL IDENTITY DESIGN FOR SME (SMALL AND MEDIUM ENTERPRISES) PAW
HOUSE

DEVI MARET DIANI ARBAIN HIDAYAH
42320110025

ABSTRACT

PAW House, a Small, and Medium Enterprises (SMEs) specializing in the culinary sector with a
core product of cookies, has been in operation since 2016 and has a loyal customer base.
However, PAW House is still in its introductory phase and requires a strong visual identity to
build brand awareness among consumers. The design process adopted a design thinking
approach, encompassing the stages of empathizing, defining, ideating, prototyping, and testing.
This visual identity design includes the design of logos, colors, typography, supergraphics,
patterns, character illustrations, and distribution of works adapted to the AISAS marketing
model (Attention, Interest, Search, Action, and Share), such as product labels, secondary
packaging, X-banners, stands, hampers, etc. Design testing, as part of the testing phase, was
conducted through an open exhibition targeting millennials to obtain feedback through Google
Form questionnaires for evaluation purposes. The results of this design are expected to
strengthen PAW House's brand image and enable it to compete effectively in the competitive
market.

Keywords: Visual Identity, Millennial Generation, PAW House, Cookies, Brand Image
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PERANCANGAN IDENTITAS VISUAL PADA UMKM PAW HOUSE

DEVI MARET DIANI ARBAIN HIDAYAH
42320110025

ABSTRAK

PAW House, sebuah Usaha Mikro, Kecil, dan Menengah (UMKM) yang bergerak di sektor
kuliner dengan produk unggulan berupa kue kering. Meskipun telah berdiri sejak tahun 2016 dan
memiliki pelanggan tetap, PAW House masih berada pada tahap perkenalan, memerlukan
identitas visual yang kuat untuk membangun kesadaran merek di kalangan konsumen. Proses
perancangan mengadopsi pendekatan design thinking, meliputi tahap emphasize, define, ideate,
prototype dan testing. Perancangan identitas visual ini meliputi desain logo, warna, tipografi,
super grafis, pattern, ilustrasi karakter dan distribusi karya yang disesuaikan dengan model
pemasaran AISAS (Attention, Interest, Search, Action, and Share) seperti Label kemasan,
kemasan sekunder, x-banner, stand, hampers set dll. Pelaksanaan uji desain sebagai tahap
testing, dilakukan dengan cara menyelenggarakan pameran karya secara terbuka dengan
menargetkan generasi milenial untuk mendapat umpan balik melalui pengisian kuesioner google
form sebagai bahan evaluasi. Hasil perancangan ini diharapkan dapat memperkuat citra merek

PAW House dan memungkinkannya bersaing secara efektif di pasar yang kompetitif.

Kata kunci: Identitas Visual, Generasi Milenial, PAW House, Kue Kering, Citra Brand
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