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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, promosi dan persepsi 
harga terhadap keputusan pembelian produk furniture ashley. Populasi dalam 
penelitian ini adalah seluruh konsumen yang pernah membeli dan mengetahui produk 
furniture Ashley di wilayah Jabodetabek. Sampel pada penelitian ini adalah 145 orang 
yang berasal dari konsumen yang pernah membeli dan mengetahui produk furniture 
Ashley di wilayah Jabodetabek. Dihitung berdasarkan teori Hair. Metode penarikan 
sampel menggunakan purposive sampling. Metode pengumpulan data menggunakan 
dengan bantuan Google form dan disebar melalui pesan whatsapp dan media sosial, 
dengan instrumen penelitian adalah kuesioner. Metode analisis data menggunakan 
Partial Last Square. Hasil penelitian menunjukkan bahwa variabel citra merek 
berpengaruh positif namun sangat kecil pengaruhnya terhadap keputusan pembelian, 
sedangkan persepsi harga dan promosi berpengaruh positif dan signifikan terhadap 
keputusan pembelian. 

Kata Kunci: Citra merek, Promosi, Persepsi Harga, Keputusan Pembelian 
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ABSTRACT 

 

This study aims to analyze the influence of brand image, promotion, and price 

perception on the purchasing decisions of Ashley Furniture products. The population 

in this research consists of all consumers who have purchased and are familiar with 

Ashley Furniture products in the Greater Jakarta area (Jabodetabek). The sample size 

for this study is 145 individuals, drawn from consumers who have purchased and are 

familiar with Ashley Furniture products in the Jabodetabek area, calculated based on 

Hair's theory. The sampling method used is purposive sampling. Data collection was 

conducted using a Google form distributed through WhatsApp messages and social 

media, with the research instrument being a questionnaire. The data analysis method 

employed is Partial Least Square (PLS). The results of the study indicate that the brand 

image variable has a positive but very small influence on purchasing decisions, while 

price perception and promotion have a positive and significant influence on purchasing 

decisions. 

Keywords: Brand Image, Promotion, Price Perception, Purchase Decision 
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