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ABSTRAK 

Penelitian ini untuk menganalisis pengaruh Brand Image, Personal Selling, 
dan Electronic Word of Mouth terhadap keputusan pendaftaran mahasiswa baru 

Universitas Mercu Buana Jakarta. Objek penelitian ini adalah kalangan mahasiswa 

aktif Universitas Mercu Buana Jakarta. Penelitian ini dilakukan terhadap 370 

responden dengan menggunakan desain konklusif dengan metode kuantitatif. 

Metode pengumpulan data menggunakan metode survey, dengan instrument 

penelitian adalah kuesioner. Pendekatan yang digunakan dalam penelitian ini 

adalah Structural Equation Model (SEM) dengan alat analisis Smart- PLS. Hasil 

penelitian menunjukkan bahwa variabel brand image berpengaruh positif dan tidak 

signifikan terhadap keputusan pendaftaran, sedangkan Personal Selling dan 
Electronic Word of Mouth berpengaruh positif dan signifikan terhadap keputusan 

pendaftaran. 

Kata Kunci: Brand Image, Personal Selling, Electronic Word of Mouth, Keputusan 

Pendaftaran. 
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ABSTRACT 

This study aims to analyze the influence of Brand Image, Personal Selling, and 
Electronic Word of Mouth on new student enrollment decisions at Mercu Buana 
University Jakarta. The research subjects are active students at Mercu Buana 
University Jakarta. The study was conducted with 370 respondents using a 
conclusive design with a quantitative method. Data collection was done through a 
survey method, with the research instrument being a questionnaire. The approach 
used in this study is Structural Equation Modeling (SEM) with Smart-PLS as the 
analysis tool. The results of the study show that the Brand image variable has a 
positive but not significant influence on enrollment decisions, while Personal 
Selling and Electronic Word of Mouth have a positive and significant influence on 
enrollment decisions. 
 
Keywords: Brand Image, Personal Selling, Electronic Word of Mouth, Enrollment 
Decision. 
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