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ABSTRAK 

Nama   : Deden Prayoga Febi Jaelani 

NIM   : 46120010129  

Program Studi : Psikologi  

Judul Skripsi : Hubungan Fear of Missing Out Makanan dan Happiness dengan 

Bandwagon Consumption Behavior Pada Dewasa Awal Pengguna 

TikTok 

Pembimbing : Dr. Dearly, M.Psi., Psikolog.  

Bandwagon Consumption Behavior terjadi ketika kosumen membeli produk teruntuk 

mengaosiasikan diri mereka sendiri dalam kelompok tertentu, hal ini melalui aplikasi 

tiktok sebagai salah satu platfrom yang populer dan menawarkan konten yang menarik 

yang memicu Fear of Missing Out dikalangan dewasa awal serta munculnya rasa 

kebahgaiaan. Penelitian ingin  mengkaji lebih dalam mengenai hubungan Fear of 

Missing Out dan Happiness dengan Bandwagon Consumption Behavior pada dewasa 

awal pengguna TikTok. Penelitian ini menggunakan pendekatan kuantitatif dengan 

Teknik sampling non-probability sampling dengan metode accidental sampling dan 

melibatkan 390 responden dewasa awal yang aktif menggunakan aplikasi TikTok. Alat 

ukur yang digunakan adalah Bandwagon Consumption Scale Kastanakis and 

Balabanis, (2012), Scale Online Fear of Missing Out (ON-FoMO) dari Sette (2019) 

dan Oxford Happiness Questionnaire (OHQ) dari Hills and Argyle (2002). Data 

penelitian dianalisis menggunakan uji korelasi dengan bantuan SPSS 20. Hasil 

penelitian ini membuktikan bahwa Fear of Missing Out dan Happiness memiliki 

hubungan dengan Bandwagon Consumption Behavior pada dewasa awal pengguna 

TikTok. Fear of Missing Out lebih besar dibandingkan Happiness, Hubungan Fear of 

Missing Out dengan Bandwagon Consumption Behavior sebesar 42.7%. Sedangkan 

Happiness juga memiliki hubungan dengan sebesar 28.3%. 

Kata Kunci : Bandwagon Consumption Behavior, Fear of Missing Out, Happiness
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ABSTACT 

 

Nama   : Deden Prayoga Febi Jaelani 

NIM   : 46120010129  

Program Studi : Psikologi  

Judul Skripsi : The Relationship of Fear of Missing Out Food and Happiness with 

Bandwagon Consumption Behaviour in Early Adult TikTok Users. 

Pembimbing : Dr. Dearly, M.Psi., Psikolog.  

Bandwagon Consumption Behavior occurs when consumers buy products to associate 

themselves with certain groups, this action through the TikTok application as one of 

the popular platforms and offers interesting content that triggers Fear of Missing Out 

among early adults and the emergence of a sense of happiness. The study wants to 

examine more deeply the relationship between Fear of Missing Out and Happiness 

with Bandwagon Consumption Behaviour in early adult TikTok users. This study uses 

a quantitative approach with a non-probability sampling technique with accidental 

sampling method and involves 390 early adult respondents who actively use the TikTok 

application. The measuring instruments used are the Bandwagon Consumption Scale 

of Kastanakis and Balabanis, (2012), the Online Fear of Missing Out Scale (ON-

FoMO) from Sette (2019) and the Oxford Happiness Questionnaire (OHQ) from Hills 

and Argyle (2002). The results of this study prove that Fear of Missing Out and 

Happiness have a relationship with Bandwagon Consumption Behavior in early adult 

TikTok users. Fear of Missing Out is greater than Happiness, the relationship between 

Fear of Missing Out and Bandwagon Consumption Behaviour is 42.7%. While 

Happiness also has a relationship with 28.3%. 

Keywords: Bandwagon Consumption Behaviour, Fear of Missing Out, Happiness
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