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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, promosi, dan
kepuasan pelanggan terhadap minat beli ulang GoFood. Populasi dalam penelitian
ini yaitu masyarakat di Jakarta Barat yang telah menggunakan layanan GoFood
minimal dua kali pemesanan. Sampel yang digunakan yaitu sebesar 150 responden.
Metode penarikan sampel menggunakan purposive sampling. Metode
pengumpulan data menggunakan metode survei, dengan instrumen penelitian
berupa kuesioner. Metode analisis data menggunakan Partial Least Square (PLS).
Hasil penelitian ini menunjukkan bahwa citra merek berpengaruh positif dan
signifikan terhadap minat beli ulang, promosi berpengaruh positif dan signifikan
terhadap minat beli ulang, dan kepuasan pelanggan berpengaruh positif dan
signifikan terhadap minat beli ulang.

Kata Kunci: Citra Merek, Promosi, Kepuasan Pelanggan, Minat Beli Ulang
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ABSTRACT

This study aims to analyze the influence of brand image, promotions, and customer
satisfaction on the repurchase intention of GoFood services. The population in this
research consists of residents in West Jakarta who have used the GoFood service
at least twice. The sample size is 150 respondents, selected using the purposive
sampling method. Data collection was conducted through a survey using a
questionnaire as the research instrument. Data analysis was carried out using the
Partial Least Square (PLS) method. The results of this study indicate that brand
image has a positive and significant influence on repurchase intention, promotion
has a positive and significant influence on repurchase intention, and customer
satisfaction has a positive and significant influence on repurchase intention.

Keywords: Brand Image, Promotion, Customer Satisfaction, Repurchase Intention
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