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menuntaskan penyusunan proposal skripsi ini dengan baik dan sesuai waktunya. 

Sebagai satu dari sekian persyaratan dalam mendapatkan gelar sarjana Ilmu 

Komunikasi Program studi ilmu komunikasi di Universitas Mercu Buana. Dengan 

judul “PERAN KAMERAMEN DALAM PEMBUATAN FILM METAFORA 

CINTA” 
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8. Teman-teman penulis terutama Aisyah yang selalu menyalurkan energi positif 

dan memberikan semangat sehingga penulisan proposal skripsi ini dapat 

terselesaikan. Serta Marsa, Hilal, dan Broadcasting19 yang senantiasa menjadi 

teman seperjuangan selama empat tahun menimba ilmu di kampus tercinta. 

Penulis menyadari bahwa dalam penyusunan Proposal tugas akhur ini masih 
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terhadap kritik dan saran yang dapat berguna bagi penulis maupun pembaca pada 
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Jakarta, 13 September 2023 
 
 
 
 
 
 

Affan Ghifari 

http://digilib.mercubuana.ac.id/



vi viii  

 
 
 

DAFTAR ISI 
 

COVER DALAM ....................................................................................................... i 
LEMBAR PERNYATAAN KARYA SENDIRI .................................................... ii 
LEMBAR PENGESAHAN ..................................................................................... iii 
ABSTRAK ................................................................................................................ iv 
ABSTRACT............................................................................................................... v 
KATA PENGANTAR .............................................................................................. vi 
DAFTAR ISI .......................................................................................................... viii 
BAB I PENDAHULUAN ......................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ........................................................................................ 7 

1.3 Tujuan Perancanaan ...................................................................................... 8 

1.4 Alasan Pemilihan Judul ................................................................................ 8 

1.5 Manfaat Perancangan ................................................................................... 9 

BAB II KERANGKA KONSEP/DASAR PEMIKIRAN .................................... 10 

2.1 LANDASAN TEORI ................................................................................. 10 

2.1.1 Pengertian Komunikasi ....................................................................... 10 

2.1.2 Pengertian Media Baru ........................................................................ 12 

2.1.3 YouTube Sebagai Media Baru ............................................................ 14 

2.1.4 Media Komunikasi .............................................................................. 16 

2.1.5 Komunikasi Massa .............................................................................. 17 

2.1.6 Film...................................................................................................... 21 

2.1.7 Kameramen.......................................................................................... 21 

2.1.8 Tugas dan Kewajiban Kameramen ...................................................... 22 

2.1.9 Alasan Membuat Film ......................................................................... 26 

2.1.10 Toxic Relationship Menurut Para Ahli ................................................ 26 

2.1.11 Konsentrasi Job Desk .......................................................................... 27 

2.1.12 Tahapan Cameramen ........................................................................... 27 

2.2 Referensi Karya .......................................................................................... 28 

BAB III KONSEP PERANCANAAN ................................................................... 29 

http://digilib.mercubuana.ac.id/



vi viii 

 

3.1 Tujuan Komunikasi .................................................................................... 29 

3.2 Strategi Komunikasi ................................................................................... 29 

3.3 Analisis Spesifikasi Program ...................................................................... 30 

3.3.1 Deskripsi Program ................................................................................. 30 

3.3.2 Konsep Yang Digunakan Dalam Mengeksekusi Karya ........................ 31 

3.3.3 Alasan Pemilihan Karya ........................................................................ 32 

3.3.4 Gambaran Isi Pesan dan Media Promo .................................................. 32 

3.4 Konsep Perancangan................................................................................... 33 

3.4.1 Rencana Pra Produksi ............................................................................ 33 

3.4.2 Rencana Produksi................................................................................... 37 

3.4.3 Rencana Paska Produksi ........................................................................ 40 

BAB VI ANALISIS PROSES ................................................................................ 43 

4.1 Deskripsi Program....................................................................................... 43 

4.2 Analisis Proses Produksi ............................................................................. 43 

4.2.1 Tahap Pra Produksi ................................................................................ 43 

4.2.2 Produksi ................................................................................................. 46 

4.2.3 Pasca Produksi ....................................................................................... 46 

4.2.4 Kendala Dan Pemecahan Masalah......................................................... 47 

4.3 Analisis Hasil Kerja Produksi ..................................................................... 48 

4.3.1 Lembar Kerja Produksi Pengarah Gambar ........................................... 48 

4.3.2 Sudut Pengambilan Gambar ................................................................. 55 

4.3.3 Ukuran Gambar .................................................................................... 57 

4.3.4 Teori 5C’S CINEMATOGRAPH ......................................................... 60 

BAB V KESIMPULAN DAN SARAN ................................................................... 62 

5.1 Kesimpulan ................................................................................................. 62 

5.2 Saran ........................................................................................................... 62 

DAFTAR PUSTAKA ................................................................................................ 64 

LAMPIRAN ............................................................................................................... 68 

http://digilib.mercubuana.ac.id/



vi viii 

 

 

http://digilib.mercubuana.ac.id/



vi viii  

 
 

DAFTAR GAMBAR 

 
Gambar 4.1 Potongan Gambar Metafora Cinta ...................................................... 54 

Gambar 4.2 Potongan Gambar Film Metafora Cinta ............................................. 55 

Gambar 4.3 Potongan Gambar Film Metafora Cinta ............................................. 55 

Gambar 4.4 Potongan Gambar Film Metafora Cinta ............................................. 56 

Gambar 4.5 Potongan Gambar Film Metafora Cinta ............................................. 56 

Gambar 4.6 Potongan Gambar Film Metafora Cinta ............................................. 57 

Gambar 4.7 Potongan Gambar film Metafora Cinta .............................................. 57 

Gambar 4.8 Potongan Gambar Film Metafora Cinta ............................................. 58 

Gambar 4.9 Potongan Gambar Film Metafora Cinta ............................................. 59 

Gambar 4.10 Potongan Gambar Film Metafora Cinta ........................................... 60 

Gambar 4.11 Potongan Gambar Film Metafora Cinta ........................................... 60 

Gambar 4.12 Potongan Gambar Film Metafora Cinta ........................................... 61 

http://digilib.mercubuana.ac.id/



vi viii  

 
 
 

DAFTAR TABEL 

Tabel 3.1 Peralatan Syuting ................................................................................... 39 

Tabel 4.1 Short List ................................................................................................ 48 

http://digilib.mercubuana.ac.id/




