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ABSTRAK 

Nama : Rif’atul Ulya 
NIM : 44320110061 
Program Studi : Ilmu Komunikasi 
Judul Skripsi : Pemanfaatan Word of Mouth Dalam Penjualan Tiket 

  Seminar Gen-Z Talks “Makin Viral Makin Cuan” di 
  Universitas Mercu Buana Tahun 2023 

Pembimbing : Sugihantoro, S.Sos, M.I.Kom 

Di era digital yang seiring dengan perkembangan teknologi, kegiatan non 
akademis seperti seminar memiliki eksistensi yang tinggi terutama di lingkup 
universitas. Seminar yang diadakan di universitas sangat beragam, salah satunya 
adalah Seminar Gen-Z Talks.  

Dalam mempromosikan seminarnya, GenZeo menggunakan strategi 
promosi yang dilakukan melalui word of mouth. Penelitian ini bertujuan untuk 
mengetahui lebih lanjut mengenai pemanfaatan word of mouth (WOM) dalam 
mempromosikan dan meningkatkan penjualan tiket seminar Gen-Z Talks! "Makin 
Viral Makin Cuan" yang diselenggarakan oleh Gen-Z Event Organizer (GenZeo) 
pada bulan Desember 2023 di Universitas Mercu Buana. 

Penelitian ini menggunakan paradigma post-positivisme, dengan 
pendekatan penelitian deskriptif kualitatif. Teknik pengumpulan data diperoleh 
melalui wawancara mendalam dan dokumentasi. Peneliti melakukan wawancara 
mendalam bersama panitia acara dan peserta seminar.  

Hasil penelitian menunjukkan bahwa pemanfaatan strategi word of mouth 
menjadi alat utama yang efektif dalam menarik minat peserta. Jenis word of mouth 
yang digunakan dalam promosi seminar ini menggunakan organic word of mouth 
dan amplified word of mouth. Hasil dari jenis word of mouth ini menerangkan 
bahwa panitia sengaja melakukan kampanye promosi agar orang-orang berbicara 
mengenai event seminar ini. Penelitian ini menunjukkan adanya pemanfaatan 
strategi komunikasi pemasaran melalui word of mouth dan menyimpulkan bahwa 
pemanfaatan strategi komunikasi pemasaran melalui word of mouth efektif dalam 
meningkatkan penjualan tiket seminar Gen-Z Talks serta memberikan rekomendasi 
untuk perbaikan di masa yang akan datang. 

Kata Kunci: Word of Mouth, Acara Seminar, Penjualan Tiket 
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ABSTRACT 

Name : Rif’atul Ulya 
NIM : 44320110061 
Study Program : Communication Science 
Thesis Title : Utilization Word of Mouth in Selling Tickets for 

 Gen-Z Talks Seminar “More Viral More Profit” 
at Mercu Buana University in 2023 

Advisor : Sugihantoro, S.Sos, M.I.Kom 

In the digital era, alongside technological advancements, non-academic 
activities such as seminars hold significant importance, particularly within 
university settings. The seminars conducted in universities are diverse, one of which 
is the Gen-Z Talks Seminar. 

To promote their seminar, GenZeo employs a promotional strategy through 
word of mouth (WOM). This research aims to explore further the utilization of word 
of mouth in promoting and increasing ticket sales for the Gen-Z Talks seminar titled 
"Makin Viral Makin Cuan," organized by Gen-Z Event Organizer (GenZeo) in 
December 2023 at Universitas Mercu Buana. 

This study utilizes a post-positivism paradigm with a descriptive qualitative 
research approach. Data collection techniques were obtained through in-depth 
interviews and documentation. The researcher conducted in-depth interviews with 
the event organizers and seminar participants. 

The results of the research indicate that the utilization of a word of mouth 
strategy is an effective primary tool in attracting participant interest. The types of 
word of mouth used in this seminar promotion include organic word of mouth and 
amplified word of mouth. The outcome of these types of word of mouth demonstrates 
that the organizers intentionally conducted promotional campaigns to get people 
talking about the seminar event. This research reveals the utilization of a marketing 
communication strategy through word of mouth and concludes that the strategy is 
effective in increasing ticket sales for the Gen-Z Talks seminar while also providing 
recommendations for future improvements. 

Keywords: Word of Mouth, Seminar Event, Ticket Sales 

https://lib.mercubuana.ac.id



ix 

DAFTAR ISI 

HALAMAN JUDUL ........................................................................................... i 
HALAMAN PERNYATAAN KARYA SENDIRI .......................................... ii 
HALAMAN PENGESAHAN ........................................................................... iii 
KATA PENGANTAR ....................................................................................... iv 
HALAMAN PERNYATAN PERSETUJUAN PUBLIKASI KARYA 
ILMIAH ............................................................................................................. vi 
ABSTRAK ........................................................................................................ vii 
ABSTRACT ..................................................................................................... viii 
DAFTAR ISI ...................................................................................................... ix 

DAFTAR TABEL ............................................................................................ xii 
DAFTAR GAMBAR ......................................................................................... xi 

DAFTAR LAMPIRAN ................................................................................... xiii 
BAB I PENDAHULUAN ................................................................................... 1 
1.1 Latar Belakang Penelitian ........................................................................ 1 
1.2 Fokus Penelitian ........................................................................................ 7 
1.3 Tujuan Penelitian ...................................................................................... 7 
1.4 Manfaat Penelitian .................................................................................... 8 
1.4.1 Manfaat Akademis .................................................................................... 8 
1.4.2 Manfaat Praktis ......................................................................................... 8 
BAB II TINJAUAN PUSTAKA ........................................................................ 9 
2.1  Penelitian Terdahulu ................................................................................ 9 
2.2 Kajian Teoritis ......................................................................................... 19 
2.2.1 Komunikasi Pemasaran .......................................................................... 22 
2.2.2 Bauran Komunikasi Pemasaran ............................................................ 23 
2.2.3 Unsur-unsur Komunikasi Pemasaran ................................................... 25 
2.2.4 Strategi Komunikasi Pemasaran ........................................................... 29 
2.2.5 Word of Mouth ........................................................................................ 36 
2.2.6 Digital Storytelling .................................................................................. 36 
BAB III METODE PENELITIAN ................................................................. 37
3.1 Paradigma Penelitian .............................................................................. 37
3.2 Metode Penelitian .................................................................................... 37
3.3 Subyek Penelitian .................................................................................... 39 
3.4 Teknik Pengumpulan Data .................................................................... 41 
3.5 Teknik Analisis Data ............................................................................... 42

https://lib.mercubuana.ac.id



x 

3.6 Teknik Pemeriksaan Keabsahan Data .................................................. 44 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ................................ 45 
4.1 Gambaran Umum Obyek Penelitian ..................................................... 45 
4.1.1 Profil Seminar Gen-Z Talks ................................................................... 45 
4.1.2 Visi ............................................................................................................ 48 
4.1.3 Misi ........................................................................................................... 48 
4.1.4 Logo dan Poster Seminar Gen-Z Talks ................................................. 48 
4.1.5 Struktur Organisasi Seminar Gen-Z Talks .......................................... 50 
4.1.6 Kegiatan Seminar Gen-Z Talks ............................................................. 52 
4.2 Hasil Penelitian ........................................................................................ 53 
4.2.1 Pemanfaatan Strategi Komunikasi Pemasaran Word of Mouth ......... 54 
4.2.2 Penerapan Strategi Komunikasi Pemasaran Event Gen-Z Talks ....... 57 
4.2.3 Word of Mouth Sebagai Strategi Promosi Utama Dalam Penyebaran 
Informasi Seminar Gen-Z Talks ..................................................................... 63 
4.2.4 Target Acara Seminar Gen-Z Talks ...................................................... 65 
4.2.5 Proses Terjadinya Word of Mouth ......................................................... 67 
4.2.6 Evaluasi Terhadap Strategi Promosi yang Dijalankan Dalam Seminar 
Gen-Z Talks ...................................................................................................... 69 
4.2.7 Peran WOM Dalam Penerapan Strategi Komunikasi Pemasaran Gen-
Z Talks ............................................................................................................... 71 
4.2.8 Pandangan Peserta Terhadap Strategi Promosi Seminar Gen-Z Talks

72 
4.2.9 Penilaian Peserta Terhadap Acara Gen-Z Talks ................................. 73 
4.2.10Model Hasil Penelitian ........................................................................... 78 
4.3 Pembahasan ............................................................................................. 79 
4.3.1 Penerapan Elemen-elemen dalam Pemanfaatan Word of Mouth ....... 79 
BAB V KESIMPULAN DAN SARAN ........................................................... 83 
5.1 Kesimpulan .............................................................................................. 83 
5.2 Saran ........................................................................................................ 84 
5.2.1 Saran Akademis ...................................................................................... 84 
5.2.2 Saran Praktis ........................................................................................... 84 
DAFTAR PUSTAKA ....................................................................................... 86 
LAMPIRAN ...................................................................................................... 90 

https://lib.mercubuana.ac.id



xi 

DAFTAR GAMBAR 

Gambar 1.1 Peserta Pendaftar Seminar ................................................................... 5 

Gambar 4.1 Akun Instagram Acara Seminar Gen-Z Talks ................................... 46 

Gambar 4.2 Logo GenZeo..................................................................................... 47 

Gambar 4.3 Poster Seminar Gen-Z Talks ............................................................. 48 

Gambar 4.4 Struktur Organisasi Seminar Gen-Z Talks ........................................ 49 

Gambar 4.5 Dokumentasi Promosi di Universitas Mercu Buana ......................... 57 

Gambar 4.6 Konten Trivia Postingan Instagram Seminar .................................... 59 

Gambar 4.7 Postingan Reels Instagram GenZeo .................................................. 60 

Gambar 4.8 Data Jumlah Pendaftar Acara Seminar Gen-Z Talks ........................ 63 

Gambar 4.9 Form Evaluasi Peserta Seminar......................................................... 74 

Gambar 4.10 Model Hasil Penelitian .................................................................... 76 

Gambar 4.11 Gambar Model Elemen Word of Mouth pada Seminar .................. 77 

Gambar 4.12 Booth Promosi Seminar .................................................................. 81 

https://lib.mercubuana.ac.id



xii 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 13 

https://lib.mercubuana.ac.id



xiii 
 

DAFTAR LAMPIRAN 
 
 

Lampiran 1 Pedoman Wawancara ........................................................................ 90 
Lampiran 2 Transkip Wawancara ......................................................................... 93 
Lampiran 3 Dokumentasi Penelitian ................................................................... 106 

Lampiran 4 Curriculum Vitae ............................................................................. 108 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://lib.mercubuana.ac.id




