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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Green Awareness,
Green Brand Image, dan Green Promotion terhadap Keputusan Pembelian Produk
Garnier. Populasi dalam penelitian ini adalah seseorang yang telah melakukan
pembelian produk Garnier. Sampel yang dipergunakan adalah sebanyak 170
responden, dihitung berdasarkan rumus Hair. Metode penarikan sampel
menggunakan Purposive Sampling. Metode pengumpulan data menggunakan
kuesioner dan metode analisis data menggunakan Partial Least Square. Penelitian
ini mendapati bahwa Green Awareness, Green Brand Image, dan Green Promotion
berpengaruh secara positif dan signifikan terhadap keputusan pembelian produk
Garnier.

Kata Kunci: Green Awareness, Green Brand Image, Green Promotion, Keputusan
Pembelian, Produk Garnier.
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ABSTRACT

This study aims to analyze the effect of Green Awareness, Greem Brand
Image, and Green Promotion on purchasing decisions for Garnier products. The
population in this study is someone who who have purchased Garnier products.
The sample that was distributed was 170 respondents, cal culated based on the Hair
formula. Sampling method using Purposive Sampling. The data collection method
uses a questionnaire and the data analysis method uses the Partial Least Square.
This study found that Green Awareness, Green Brand Image, and Green Promotion
had a positive and significant effect on purchasing decisions for Garnier products.

Keyword: Green Awareness, Green Brand Image, Green Promotion, Purchase
Decision, Garnier Product.
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